Institute

International

ABTOHOMHASI HEKOMMEPYECKASI OPTAHU3ALIMS BBICIHETO OBPA3OBAHMUS

Institute MEKITYHAPO/IHbII BAHKOBCKUI UIHCTUTYT UMEHU AHATOJIUSI COBYAKA
COI'VIACOBAH YTBEPXKIEH

penieHueM Y 4eHoro coBera

AHO BO «MBHA

umeHn Anatomus Cobuakay

(mpotoxon ot «19» nexabpst 2024 1. Ne 6)

AKTYAJ/INBUPOBAH

pelIeHUEM Y YEHOr0 COBETA

AHO BO «MbHA

uMeHu Anatonusi CoOuyakay

(mpoToko ot «25» nexkadbps 2025 r. Ne 7)

MIPUKA30M PEKTOpa
AHO BO «MBU

nmenn Anaroims CoO4akay
oT «27» nexadpst 2024 r. Ne 56

YTBEPXJIEHA
aKTyaJM3MPOBAHHAsI BepCHsi
IIPUKA30M PEKTOpa

AHO BO «MBH

nMeHu Anaroimmst Cobuyakay
ot «30» nexadps 2025 r. No 59

OOH/I OLIEHOYHbIX CPECTB

10 JUCLIUILIAHE

/leJ10BOI1 HHOCTPAHHBIN A3bIK (OM3HEC-aHTIHICKHIT)

HAIPaBJIEHHUE TTOATOTOBKHU
43.03.02 Typusm

HaIIPaBJICHHOCTH (MPOdUIIb)
Ynpaenenue ¢ unoycmpuu mypusma

ypOBEHb 00pa3oBaHUs
éblcuiee oopazosanue - bakanaspuam

dbopma 00yueHus
OUHAaA

roj Habopa

2025

Cankr-IlerepOypr
2024

/
I B AOOKYMEHT NOANUCAH
Institot SJIEKTPOHHOM NOAMUCHIO
nstitute

Ceptuoukar

029D2AE30011B46997424A3587152A1CBO
HencteuteneH c 18.03.2026 no 18.06.2027
Bnageney AHO BO "MBUW MMEHW AHATOJTNA
COBYAKA"




Nk W

COJEP)KAHUE

[MEPEYEHL KOMIIETEHIIMA U DTAIBI UX ®OPMUPOBAHUS B TIPOLIECCE
OCBOEHUS JIUCTIATIIIIIHDL ..o e s s s e s se s eeeeees 3
CTPYKTYPA ®OC TIO JIACTIATIIIHE........vooeeoeeeeeeee oo ee s 3
MMOKA3ATEJIA Y KPUTEPUU OLIEHKU KOMITETEHLIVM ..., 5
ITKAJIA OLTEHUBAHUS PEIYIIBTATA oo e ee s 5
MEPEYEHD 3AJTAHUIN TTO JIACLIATITIHE ..o s eseoe 6
3AJIAHUS JUTS TEKYIIETO KOHTPOIIS oo 6
KOHTPOJILHBIE BOTIPOCKI JIJIS TEKYIIEN ATTECTALIMU OBYYAIOIIUXCS.............. 7
TTIPOMEXYTOUHAST ATTECTALIMIS ..o 36
METOJIMYECKUE MATEPUAJIBL, OTTPEIEJISTIOIINE ITPOITETYPhI OIIEHUBAHUA ... 42
OCOBEHHOCTU OCBOEHUS JUCIMIUIAHBLI JUIS WHBAJIMJOB U JIUI[ C
OTPAHUYEHHBIMU BOZMOMKHOCTSIMU ... reeeeee 44
3AJIAHUS JUTSL TEKVIIETO KOHTPOJISI JUISI MHBAJIMJIOB U JIAI[ C

OI'PAHUYEHHDBIMH BO3MOXHOCTAMU ........ooiiiiiiiiiiiiiiiiiciicceeeceeeee e 46

. 3AJAHUS JUUIS [TIPOMEXYTOUYHOU ATTECTALIMU U1 UHBAJIMIOB U JIUILL C

OI'PAHUYEHHDBIMH BO3MOXHOCTAMU ........oooiiiiiiiiiiiiiiiiciiceecceeeeee e 46



1. IEPEYEHHb KOMIIETEHIIUA U DTAIIbI X ®OPMUPOBAHUS B
IMPOLHECCE OCBOEHUA JTUCHUIIJINHBI

1.1. @DOHJT OIEHOYHBIX CPEACTB TpeTHA3HAYCH i OICHKU PE3yabTaTOB OOYYEHHUS IO
y4eOHON TUCITUTIIINHE.
1. Pabo4eit nporpaMmmoii JMCHUIIMHBI (MOAYJISA) Pe1ycMOTPeHo (opMUpPOBaHHe CIeTYHIIUX
KOMIIeTCHIIHIi:
Kon u HammeHOBaHMe Kon u HammeHOBaHMe IInanupyemble pe3yJIbTaThl 00y4eHUsI 110
KOMIIETEHIIMH BBIMYCKHAUKA | HHIMKATOPA J0CTHKEHHS AUCHUILINHE
KOMIeTeHIHii
YK+4. Crocobern | YK-4.2. CBoOomHO 3HaTh: IPOTOKOJI YCTHOM U MUCBMEHHOM
OCYIIECTBIISThH JCNOBYIO | BOCHPMHUMAET, JIeTIOBON KOMMYHUKAIIUH, OCYIIECTBIISIEMOM

KOMMYHHUKALIMIO B YCTHON U aHAIIM3UPYET U KPUTHUUECKHU Ha U3y4a€MOM MHOCTPAHHOM S3BIKE.
NUCbMECHHON — QopMax Ha | orepmpaer YCTHYH0O ¥ | YMETh: TPAMOTHO CTPOUTH YCTHYIO

TOCYMAPCTBCHHOM — A3BIKC | e mennyto JIeNoByl0 | HMHMCHMEHHYIO peub Ha H3y4aeMOM
Pocentickoii deaepannn n UH(POPMAIIUIO HA PYCCKOM M | HMHOCTPAHHOM SI3BIKE C y4ETOM IIPaBHII
MHOCTPAHHOM(bIX) MHOCTPaHHOM(BIX) UCIIOIb30BaHUS TPAMMAaTHKU U
Aspike(ax) a3bIKe(ax), BBICTpPanBaeT | HPOQECCHOHAIBHOMN JIEKCHKU
CTpaTerdrd  yCTHOro ¥ | BlaJgeTh: HAaBBIKOM KPUTHUECKOTO aHAIM3a
MUCbMEHHOTO OOlIeHns B | JeNI0BOH (MpodeccHoHaNBEHOM)
paMKax MEXKIMYHOCTHOIO M | KOMMYHHKAllMH, BBICTPaMBaeMOM Ha
MEXKYJIBTYpHOTO OOIICHHUS U3y4aeMOM MHOCTPAHHOM SI3bIKE C yYETOM
KyJbTYPHBIX U INYHOCTHBIX 0COOCHHOCTEH
KOMMYHHKaHTOB.
1.2. BxogHoit ypoBeHb 3HaHWM, YMEHWMW, OIbBITA JEATCILHOCTH, TPEOYEeMBIX IS

dbopMUPOBaHUS KOMITETEHITUN

— Ha ypOBHE 3HaHWi: - 3HAHHE CUCTEMBbl COBPEMEHHOI'O0 PYCCKOTO M WHOCTPAHHOIO SI3BIKOB;
HOPMBI CJIOBOYNOTPEOICHHS; HOPM PYCCKOM TpaMMaTHKd M TIpaMMaTUKH WHOCTPAHHOTO S3BIKA;
opdorpapudeckux HOPM COBPEMEHHOTO PYCCKOTO SI3bIKa M M3Yy4aeMOI'0 HMHOCTPAHHOTO SI3bIKA; HOPM
NYHKTYalldd W WX BO3MOXKHYIO BapHaHTHOCTb;, - 3HAHUE OCHOBHBIX TI'PaMMaTHYECKHX CTPYKTYD,
XapakTEepPHBIX JUIsl YCTHOM M MHUCbMEHHOW JI€JIOBOM KOMMYHHMKALUM, COOTBETCTBYIOLIUX HA4YabHOMY
YPOBHIO BJIaICHUSI UHOCTPAHHBIM SI3BIKOM;

— Ha ypOBHE YMEHMIl:- COCTaBJIEHUE I'PAMMATHUYECKU BEPHBIX MPEJIOKEHUM, COOTBETCTBYIOIINX
Ha4yaJIbHOMY YPOBHIO BJIa/ICHUSI MTHOCTPAHHBIM SI3bIKOM;

— CO3/1aHuE YCTHBIX U MHUCbMEHHBIX, MOHOJOTHYECKHUX U IUaJIOTMUYEeCKUX PEUEBbIX MPOU3BEICHUN
HAay4YHBIX M JICJIOBBIX JKaHPOB C YYETOM Ilesied, 3aJay, YCJIOBUH OOIIEHHS, COOTBETCTBYIOLIUX
Ha4yaJIbHOMY YPOBHIO BJIa/ICHUSI MTHOCTPAHHBIM SI3bIKOM;

— Ha ypOBHE HaBBIKOB:

— BJaJIEHUE PA3TUYHBIMU (OpMaMH, BUJJAMU YCTHOM M MHUCbMEHHOW KOMMYHUKALIUU B y4yeOHOMH
U Ipo(heCCUOHATILHON eI TeNbHOCTH;

— TEXHOJIOTUSIMU CaMOCTOSATENIbHOW MOJArOTOBKH TEKCTOB Pa3IMYHOMN >KaHPOBO-CTHIIMCTHUECKOU
MPUHAJICKHOCTH, COOTBETCTBYIOIINX HAYAJIIbHOMY YPOBHIO BJIaJICHHS] MTHOCTPAHHBIM SI3bIKOM;

2. CTPYKTYPA ®OC IO JIUCHUTIJIMHE
OneHka TPOBOJUTCS  METOJAOM  COTOCTABJICHHS  TMApaMeTpoOB  IMPOJEMOHCTPUPOBAHHOM
O6y‘-IaIOH_II/IMC}I HpO,Z[yKTa NCATCIIBHOCTHU C 3aJaHHBIMHU 3TAJIOHAMHU U CTaHI[apTaMI/I 110 KpI/ITepI/I}IM.
Ta6mmma — 1.1. OObEKTHI OllEHUBAaHUSI 1 HANMEHOBAHWE OI[CHOYHBIX CPEJICTB

Howmep n ®opMbI OOBEKTHI OIICHUBAHUS Bun 3ansTus / ®dopma
HAaUMEHOBaHH| TEKYIIETo HanmenoBanue MIPOBECHUS
e KOHTPOJIA OIICHOYHBIX CPENICTB OIICHKHU
pa3aenoB/TeM|ycreBaeMoc YcrHas/
™ / MUCbMEHHast
MIPOMEKYTO




YHOU

aTTeCTalluu
Texymmii  [KomMmepueckue MHCHMa. Pexitama [Ilepeson, pedepupoBanue,ycTHas/
T 1 KOHTPOJIb HCHOBBIC IPEJI0OKEHHU. ﬂeHOBI.,IeBBICKEBBIBaHI/Ie, T —TecT [muCbMeHHas
eMa 1 MOKyMEHThL. TekcTel M3  yueOHHKA.
'TekcThl U3 razersl.
Texymmit  |AynupoBaHue. JlenoBbie Oecenpi/loknan ¢ mpe3eHTarmeil  |YcTHas
KOHTPOJIb mapTHEPOB 10 6H3Hecy_ ﬂeHOBBIeKOHHOKBHyM MMCbMCHHAaA
T ) [Pa3rOBOPHI nolllepeson, pedepupopanue,
oMa . renepony. BeicTymienns. Pexmampr  pPPICKa3bIBAHHC 3allaHIs
OOBSIBIICHHUS MO Paauo u TGJIGBI/II[GHI/IIO.I;OHTP omLHad paGoTa
buzHec-xpoHnka et
Texymmit Jloknan ¢ npeseHtanuen |[[lucemMeHHas
KOHTPOJIb KOJUTOKBUYM YcTHas
Tema 3. JlenoBble TpeAJIOKEHHUS. Ulepeson, pegepuposae,
BHICKA3bIBAaHHE 3/ TaHUS
KonTtposbHas padoTa
Tect
Texymmit Jloknan ¢ nmpe3eHTanue |YcTHas
KOHTPOJIb KOJIJIOKBUYM MUCbMEHHAsT
Tema 4. 3akoHbBI 1O  BHELIHEIKOHOMUYECKOHIIepeBos, pedepupoBanue,
NESITETbHOCTH. BBICKA3bIBAHHE 3aTaHUS
KonTtponbHas padora
Tect
Texymmit JToxnan ¢ mpe3enTanueit [YcTHas
KOHTPOJIb KOJIJIOKBUYM MUCbMEHHAsT
Tema 5. JloroBopsl. CtaThu U3 XypHanoB. CrarbulllepeBo, pedhepupoBanue,
W3 Ta3eT BBICKA3bIBAHHE 3aTaHUS
KonTtposbHas padoTa
Tect
Texymumit Jloknan ¢ npeseHtanuen |[[lucemMeHHas
KOHTPOJIb KOJITTOKBUYM yCTHAs
Tena 6. busnec-komanaupoBku.  IlyremectBus.[Iepeson, pedepupoBanue,
JTUKET B OM3HECE B pa3HBIX CTPaHAX BLICKA3bIBAHKE 3aJaHUS
KonTtposbHas padoTa
Tect
Texymmit Jloknan ¢ npeseHtanue |[[luceMeHHas
KOHTPOJIb KOJIJIOKBUYM YcrHas
Tema 7. [logroroBka k BbIcTaBke. [IpeseHtanusllepeson, pedepupoBanue,
KOMITaHUU. BHICKA3bIBAaHHE 3/ TaHUS
KonTtponbHas padora
Tect
Texymmit /Toxnan ¢ mpe3entanueit [[luceMeHHas
KOHTPOJIb KOJIJIOKBUYM YcrHas
Tema 8. 3aroIHeHne dbopm u 6mankoB.[lepeon, pedepupoBanme,
0aHKOBCKHE U IPYTHUE JTOKYMEHTHI BHICKA3BIBAHUE 33 JaHUS
KonTtponbHas pabora
Tect
Texymmit /Toxnan ¢ mpe3entanueit [[luceMeHHas
KOHTPOJIb KOJUTOKBUYM YcTHas
Tema 9. YcmemHoe myOnmuHOE — BBICTYIUIEHUE.[lepeBon, pedepupoBanue,

[Tpe3enTarysi, KOHPEPEHIIHUH.

BLICKA3LIBAHHUE 3a0aHUS
KonTposbHas paborta
Tect

Bce TeMBI H
a3aennl:

IMpome:xkyT
o4Hasi

O000IIeHHBIE  pe3yIbTaThl OOYUYCHHUS  IIO

T —tecr (1-30)

OBJIAACHUIO TCOPCTUYCCKUMU 3HAHUIMU U

[IrncpMeHHas
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|aTTeCTaIII/Iﬂ|HpaKTI/I‘-IeCKI/IMI/I HaBBbIKaMH

3. IOKA3ATEJIHU U KPUTEPUU OLIEHKH KOMIETEHIIAM
Ornenka 3HaHUH, yMEHUH, BIaJICHUI BBIpaXKaeTcs B MATUOAJUIBHOM cUCTEME.
Tabmmma 3.1 — Tekymuit KOHTPOJIb

No Kpurepuu orneHrBanus
I /;1 Bunst pabot HeynosnerBopu |Y10BIETBOPUTEIH Xoporo OTnryHO
TenbHO (2 6anna) | Ho (3 Gama) (4 6anna) (5 6annoB)
OtcytcTBHE BrickasbiBanue BrickasbiBaHue
1 Pabora Ha y4acTus CTy/IeHTa Enunndnoe CYKJEHUN, aKTUBHOE | HEOPIMHAPHBIX CYKJICHUH,
JIEKITHSIX B paboTe Ha BBICKA3bIBAaHUE | yJacTHE B paboTe Ha | aKTUBHOE yJacThe BpaboTe
3aHATHU 3aHATHU Ha 3aHATHH
BrickaspiBanue
Pabora Ha OtcytcTBHE N
CYXKICHHIA, aKTUBHOE BrickaspiBanue
MPaKTUYECKUX y4acTus B Enuananoe .
y4acTHE B XOI¢ | HCOPIMHAPHBIX CYXICHUH,
3aHATHUSAX, o0CyXIeHUH, BBbICKa3bIBaHHE,
2 penieHus, AKTUBHOE YYaCTHE B XOJIC
penieHre ooImx pelieHuu, pelnieHue ¢
MPaBIJIFHOE PEIIEHNe| pelIeHus, IPaBIIIbHOE
MPaKTHYECKUX HENpPaBUIbHOE OImnuOKaMu
saxad ClICHIE C OTIETHHBIMU perenne 6e3 ommoOoK
P 3aMeUYaHVSIMH
Pabora Ha BrickasbiBanue
OtcyTcTBHE N
MPaKTHYECKUX ACTHS B Emamoe CY>KICHHIA, aKTUBHOE BrickaspiBanue
3aHSTHUSAX, i y4acTHE B XOI¢ | HCOPIMHAPHBIX CYXICHUH,
00CyXIeHNUH, BbICKa3bIBaHHE,
3 peuieHue CLICHI CLLICHMNC ¢ penieHus, AKTUBHOE YYacCTHE B XO/JIC
WHIUBHTY aJIbHBIX Heﬁ aBI/IJ'IBIr;OC EH_II/I6KaMI/I MPaBIJIFHOE PEIIEHNe| pelIeHus, TPaBIIIbHOE
MIPaAKTHYECKHUX I; e C OTIETHHBIMA pemenue 6e3 omuooK
3amaqy p 3aMEUYaHVSIMH

Kputepun oueHuBanus (GopMynupyroTcs

ACATCIIBHOCTD O6y‘IaIOH_I€I‘OC$I, noaAaromyroCcsa U3MCPCHUTO.

JUIST  KOKIOWM KOMIETEHIIMM W OTPaXKaroT

Tabmuia 3.2 — O6001IeHHBIC KPUTEPUHU OLICHUBAHUS OCBOCHUSI KOMIIETCHIINH

HeynoBneTBopUTenbHO Y 10BAETBOPUTEIBHO Xoporto OTangHO
(2 6amra) (3 6amra) (4 6amra) (5 6amtoB)
KommeTenmus me Kommerenmus ocsoena. | KommereHmms KowmreTenims ocBoeHa.
OCBOCHA. OOy4aroImuiics MOKa3bIBaeT OCBOEHA. OOy4aroIuiics MOKa3bIBaeT TITyOOKHE
OOyuaromuiics He | 00IIKe 3HaHUS, BXojsmme B |O0yyaronmiics 3HAHUSA, IEMOHCTPUPYET YMCHUS U
MOKAa3bIBAET 3HAHHUS, [COCTaB KOMIIETEHIIMHM, HMEET| IMOKa3bIBACeT HAaBBIKH PEIICHUS CIIOKHBIX 3a7ad,
BXOJIAIINE B COCTAB MPEeJICTaBICHUE 00 UX MOJIHOTY  [YMEHHUE MPUHUMATH PEIICHHUsI, CO31aBaTh U
KOMIICTCHIINH, HE MPUMEHEHUH, YMCHUC 3HAHUH, MPUMEHSATH JOKYMEHTHI, CBSI3aHHBIC C
IMOHMMAET UX M3BJICKATh M UCTIOIL30BaTh [IEMOHCTPUPYET| IPodecCHOHaTBHOM MeATeIhHOCTHIO;
HEO0XOUMOCTh H/HJIH OCHOBHYIO (BOKHYIO) YMEHUS U CITOCOOEH CaMOCTOATEILHO peraTh
HE MOKET HX nHGOPMAITUIO U3 HAaBBLIKH npo0IieMy/3a1a4y Ha OCHOBE U3YUYCHHBIX
MIPUMECHSTh MOJTyYEHHBIX 3HAHHHA pelieHus METO/JIOB, TPHUEMOB U TEXHOJIOTHIA.
THIIOBBIX 3aJa4
4. HIKAJIA OHEHUBAHUSA PE3YJIBTATA
Ta6mmma 4.1 —. [llkana kpuTeprueB OIEHUBAHKUS KOMIIETEHITUN
Ouenka Copepxanne
Heynornersoputens | JeMOHCTpUpyeT HEMOHUMAHUETIPOOIEMB, HE  BOCHpHATHE MaTepuana. Pabota

HO (2 Gaia)

HE3aKOHYEHA W/MJIH 3TO IUIaruaT

I[CMOHCTPI/IpyeT YaCTUYHOC ITOHHMMAHUC HpO6J’I€MBI.

BonpmmncTBO  TpeGoBaHMiA,

Y IOBIETBOPUTENBHO | MPEABSBISEMbIX, K 3aJIaHUI0 BBINIOJIHEHBI. BrajeHue dieMeHTaMH  3aJ]aHHOTO

(3 6amra) Marepuayia. B OCHOBHOM BBITIOJHEHHBIM MaTepuaid IMOHATEH W HOCUT IIEJIOCTHBIN
XapakTep

Xoporio JleMOHCTpUpYyeT 3HAYMTENBFHOES MOHHMAHWE MPOOIEMBl 0003HAYECHHOW NUCIUTUIMHOM.
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(4 6anna)

Bce TpeboBanus, MpeabABIIEMbIC K 3aJaHHI0 BHITOTHEHBI. Co/lepKaHNe BBIMTOTHEHHBIX
3aJJlaHUl PACKPBITO M PACCMOTPEHO C PA3HBIX TOYEK 3PCHUS

OTanaHO
(5 6anmnos)

JemMoHCTpHpyeT moHOe MOoHMMaHue mpolieMsbl. Bee TpeGoBaHMsA, mpeabsaBIseMbIe K
33/IaHUIO BBIMONHEHBL. [IpOEMOHCTPUPOBAHO YBEPEHHOE BIAJCHUE MaTEepHAIOM
JTUCIUIUINHGL. BBIMONHEHHBIE 3aaHUs HOCAT IIENIOCTHBIX XapakTep, BBITOTHEHBI B
MOTHOM 00BEMe, CTPYKTYPHPOBAaHBI, IPEACTABICHBl Ppa3IUYHbIE TOYKHA 3PEHUA,
MPOJIEMOHCTPUPOBAH TBOPUYECKUN MOAXO]

[lkansl OLIEHWBAHUS U NPOIEIYpPHl OICHWBAHUS PE3YJIbTaTOB OOY4YEHHS IO IUCLUIUINHE
pernamenTupytorcs [lonokeHneM o TeKyIeM KOHTPOJIE YCIEeBAEMOCTH M NMPOMEKYTOYHOH aTTecTaluu
00yYaromuxcs Mo mporpaMmaM BBICHIETO 00pa30BaHUsl.

5. MIEPEYEHD 3AJIAHUI IO JUCIHATIIMHE
5.1. 3BAJAHMA IJIA TEKYIIEI'O KOHTPOJIA:
Tabmuna - 5.1 TlepeueHsp 3a1aHU TEKYIIET0 KOHTPOJISE M UX HAMMEHOBAaHHUE

HaumenoBanue |CojepykaHue 3a1aHus
OIIEHOYHBIX
CpescTB
Toxman ¢l 1. Computer architecture
mpe3eHTanuen | 2. Operating systems
O 3. The medium of Netspeak: speech or writing?
O 4. The language of email
O 5. Computer security
] 6. Computer-to-video conversion
] 7. Compare software packages
0 8. Data storage and management
O 9. Computers in education
[] 10. Computer viruses
KoUTOKBUyM  [Bompocs! mis oocyxknaenus:1.  Costs, revenue, profit and contribution
2. Using a graph to illustrate financial models
3. Non-linear relationships
4. Applications of interest rate calculation
ITeperon, 1. [lepeBemuTe CI0BA U CIIOBOCOYETAHMSI B CKOOKAX HA PYCCKHI S3bIK.
pedeprpoBanue,Bocnoap3yHTeCh CIIOBAMU M3 HUYKECICAYIOIIETO TePeUHS:
BBICKa3bIBaHUE |M3ydaeT aHTIHUHCKHI; paboTa; MacTepCTBO; CITY>KAIINi; 00MIATHCS;
reneoH; KIMEeHTHI, KOMIIaHHSI.
Telephoning is one of the most challenging issues of any official’s (1. work).
The ability to speak with partners and (2. clients) on the phone shows the efficiency and (3.
professionalism) of any (4. clerk) and what is more important —the image of your (5. company).
So, learning how to (6. communicate) well on the (7. telephone) is one of the top priorities for
everybody who (8. studies English) and uses it at work.
[IpaBunsHBIe BapuaHTHl oTBera: 1. Pabora; 2. Kmmentsr, 3. MactepcrBo; 4.Ciyxammii; 5.
Komnanwust; 6. O6miateest; 7. Tenedon; 8. M3ydyaer aHTIHACKUIA.
BagaHus [Mpaktuueckue 3amanvs: | [TpoananusupyiiTe npeaioxKeHHbIC 00pa3Ibl ACTOBOW JOKYMEHTAIUH U]
BBIJICINTE OCHOBHBIE 0cOlIpon3BeiNTe KPUTUUECKUI aHAIN3 MTPEUI0KEHHBIX 00pasnoB. Kakue n3
TOKYMEHTOB BBl OTHOCHTE K HamOosiee/ HauMeHee yJaa4Ho O(OPMIICHHBIM (COOIIOICHNUE]
CTUIMCTHUCCKUX HOPM U JIp.). 2 YKaKUTE Ha OCHOBHBIC U (haKyJIbTATUBHBIC ITAlbI MJIAHUPOBAHHS]
M TOATOTOBKH (IyOJWUYHOTO) BBICTYIUICHWS B cdepe aemoBoro oOmieHus (M0 3ajJaHHBIM|
ob6pasmam). O6ocHy#TE coli BEIOOD (paboTa B MUKPOTPYIIAX ).
Kontponbhas [[Ipumep Borpocor 1. What factors influence a career choice? Name three which are the most]
pabota important to you. Speak about your potential employer (where you would like to work and what
you would like to do and why). 2. Job interviews: what to pay attention to? How to geft]
ready? How to present yourself? (be ready to make a short self-presentation for a potential
employer) 3.  Covering letters and CVs: how they should be organized, what to include and
what is their function.
4. How many industry types, business types and business models do you know? What is the
difference between them? Give examples.
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5. Make a company presentation (choose any company and prepare its profile: company|
structure, history of development, annual turnover, corporate culture)
6. What do we call “corporate culture”? How does it influence employees, why is i
important? 7. What kinds of company structure do you know? What functions do different
departments perform? 8. What are the rules of successful negotiating? What is win/win|
deal? How to achieve it?

Tect TeMbI TECTOBBIX 3a/IaHUA:

5.2 KOHTPOJIbHBIE BOITPOCHI 1JISI TEKYIIEN ATTECTAIIMA OBYYAIOIIUXCS
ITepBasi KOHTPOIbHASA TOYKA - B (popMe TOKJIaAa (MHUCBMEHHAasI).
Tembl noknan0B: Tembl 1OKIaA0B C Mpe3eHTaluen
— 1. Computer architecture
- 2. Operating systems
- 3. The medium of Netspeak: speech or writing?
4. The language of email

— 5. Computer security

— 6. Computer-to-video conversion

— 7. Compare software packages

— 8. Data storage and management

— 9. Computers in education

— 10. Computer viruses

Metoanyeckue peKOMeHIAMU:

OO0yuarmuiicss MOXKET TOATOTOBUTh HE OoJjiee TATH IOKJIAJAO0B ¢ Mpe3eHTanuei. Kpurepun
OIICHKH OJHOTO JOKJIajga ¢ TMpe3eHTamuei: 5 OaaioB BBICTABISETCS OO0y4aromiemycs, €clid OH
MIEPEUHCIIACT BCE CYIIECTBEHHBIC XaPAaKTEPUCTUKU O0O3HAYECHHOTO B BOIPOCE MPEAMETa U BO3MOKHBIC
BapHaHTHI JaJbHEHIIEr0 Pa3BUTHS PEIICHUS MPOOJIEMBI, €CIM 3TO BO3MOXKHO; 4 Oaia, ecliu CTYACHT
pacKpbplUl TOJBKO 4YacThb OCHOBHBIX TMOJOXEHUW BOIPOCa, MPOJAEMOHCTPUPOBAT HETOYHOCTh B
MPEJICTABICHUSIX O MPEeAMETe BOMpoca; 3 Oaiia, eciau CTyAeHT 0003Ha4MII OOIIyI0 TPACKTOPUIO OTBETA,
HO HE CMOT KOHKPETH3HPOBAaTh OCHOBHBIC KOMITOHEHTHI; 2 0ajuia, €Clii CTYJEHT HE MPOJAEMOHCTPUPOBAI
3HAHWI OCHOBHBIX MOHITHIMA, IPEICTABICHHA 00 N3y4aeMOM TIpeIMETE.

MeToandeckue ykazaHusl 0 HaIIMCAHUIO JOKJIaa ¢ mpe3eHTanuei. TpeboBaHus, IPEAbSIBISIEMbIC
K JTIOKJIaJy C IIPE3EHTALMEH:

1. O0beM noKJIa] HE MOJDKEH IpeBbimath 5-8 ctpanwuil. [leuats mpousBoautcs uepe3 1,5
UHTEpBaa, pazmep mpudra 14, ¢ BeipaBHUBaHMEM 10 mupuHE. JleBoe none nucta 30 MM, npaBoe — 10
MM, BepxHee — 20 MM, HKHee 20 MM. TekcT moimkeH ohopmisIThes ab3aramMu ¢ orctynom 1,25 cum.

2. Dcce T0DKHO BOCTIPUHUMATHCS KaK €MHOE IIeTI0e, Uesl TOJKHA OBITh SICHOW U TIOHSATHOM.

3. HeoO6xoquMo mucaTth KOpPOTKO M SICHO. DCCE€ HE JODKHO COJEp)KaTh HUYETO JIUIITHETO,
JOJKHO BKJIIOYATh TOJNBKO Ty MH(OpMammio, KOTopas HeoOXoauma Jisi PacKpBITHS Ballled MO3UIINH,
UJICH.

4, Jlokiian JOMKHO MMETh TPAMOTHOE KOMIIO3WIIMOHHOE IOCTPOEHHE, OBITh JIOTUYHBIM,
YETKUM TI0 CTPYKTYPE.

5. Kaxp1it ab3an qokIaa JOJKEeH CoAepkKaTh TOJIBKO OJIHY OCHOBHYIO MBICTIb.

6. Jlokniaq MJOMKEeH IMOKa3blBaTh, YTO €ro aBTOP 3HA€T U OCMBICIEHHO HCHOJb3YeT
TEOPETUYECKHE MOHSITHUS, TEPMHUHBI, 000OIICHISI, MUPOBO33PEHUECKUE UJICH.

7. Jloknaa MODKEH coaepaTh YOSIUTEIbHYIO apryMEHTAIlMIO0 3asBJIICHHOW IO Mpobieme
IIO3HUIINH.

KOHTPOJIbHASI TOYKA - B (JopMe TecTa (MMCbMEHHas).

TecTbl
- Bri0epuTe npaBuJILHBII BAPUAHT.
— Tecr 1.
— 1 .When Mark arrived, the Johnsons dinner, but stopped in order to talk to him.
— a) were having ¢) had been having
— b) had d) was having



2. While Tom a book, Marhta TV.
a) was reading, watched  c¢) was reading, was watching

b) read, watched d) read, was watching

3. The food that Ann is cooking in the kitchen delicious.

a) is smelling c) smelt

b) smells d) will smell

4. We called our friends in London yesterday to tell them about the reunion that we

a) will plan ¢) plan

b) were planning d) have planned

5. Catherine is studying law at the university, and so Nick.

a)is c) was

b) does d) were

6.1 feel terrible. I think I to be sick.

a) will ¢) am going

b) go d) will be going

7. My colleagues usually four days a week, and tills week they five days.
a) work, work ¢) are working, are working

b) are working, work d) work, are working

8. It outside; 1 do not like to walk in such weather.

a) rains ¢) is raining

b) is rain d) is rained

9.1 a very difficult day tomorrow. I need to prepare for the exam.

a) will have ¢) have

b) am having d) would have

10. At 10 o'clock in the morning on Wednesday Tom a delegation in the office.
a) will receive ¢) will be receiving

b) is receiving d) would receive

11. Although the sun was shining, it was still cold, because it hard for two hours.
a) had been raining ¢) had rained

b) was raining d) is raining

12. She at the parcel long enough, before she that it was for her brother.

a) had been looking, had understood
b) had been looking, understood

¢) was looking, understood

d) was looking, had understood

13.1 to the cinema but my friend persuaded me to stay.

a) am not going ¢) did not go

b) was going d) had been going

14. We were good friends, we each other for years.

a) had known ¢) were knowing

b) had knowing d) know

15. We were extremely tired at the end of the journey. We for more than 24 hours.
a) had travelled ¢) had been travelling

b) were travelling d) travel

16. How long this book? How many pages of this book ?

a) have you been reading, have you been reading

b) have you read, have you read

¢) have you read, you read

d) have you been reading, have you read

17. We always go to Saint Petersburg for our holidays. We there for years.
a) have been going c) go

b) are going d) were going

18. I have lost my key again. I things. I lose things too often.

a) always lose ¢) have always lost
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b) am always losing d) was always losing

19. The economic situation is already very bad and it worse.
a) is getting c) got

b) gets d) would be getting

20. What time your friend tomorrow?

a) will arrive ¢) will be arriving

b) is arrived d) will arriving

Oteetnl: 1a) 2 ¢) 3b) 4b) 5a) 6¢) 7d) 8¢) 9b) 10c) 11a) 12b) 13b) 14a) 15¢) 16d) 17a) 18b) 19a) 20c¢)

Tect 2

1 We see the lake from our bedroom window.

a) are able ¢) must

b) can d) might

2- you speak any foreign languages?

a) could ¢) must

b) can d) might

3.1 am afraid I come to the party next week.

a) could not ¢) must not

b) cannot . d) might not

4. When we went to the forest, we smell burning.

a) could ¢) must

b) can d) might

5. She spoke in a very low voice, but I understand what she said.
a) could ¢) must

b) can d) might

6.1 do not know when they will be here. They arrive at any time.
a) could ¢) must

b) can d) might

7.1 was so tired. 1 sleep for a week.

a) could ¢) must

b) can d) might

8 We have gone away if we had enough money.

a) could ¢) must

b) can d) might

9. You have been travelling all day. You be tired.

a) could ¢) must

b) must to d) might

10. They have not lived here for very long. They , know many people.
a) could ¢) must not

b) should d) might

11. The phone rang but I did not hear it. I have been asleep.
a) could ¢) must

b) may d) might

12. She passed me without speaking. She have seen me.
a) could not ¢) should

b) cannot d) might not

13. - Why did not your sister answer the phone?

- She have been asleep.

a) can ¢) must

b) should d) might'nt

14. - Why did Sarah miss meeting?

- She have known about it.

a) should not ¢) must

b) should d) might not



15. Do not phone me at eight o'clock. I be watching the football match on TV.

a) could not ¢) should

b) can d) might

16. What time are you going? - Well, I am ready, so I £0 NOW.
a) could as well ¢) must as well

b) can as well d) might as well

17. She is a very nice person. You meet her.

a) can ¢) must

b) are able d) have

18.1 have not phoned Ann for ages. 1 phone her tonight.

a) could ¢) must

b) can d) have

19. He cannot come out with us this evening. He to work.

a) could ¢) must

b) has d) might

20.1 get up early tomorrow, because my train leaves at 7:30.
a) need ¢) must

b) have to d) might

21. We do not have much time. We hurry.

a) should to ¢) must

b) have d) might to

22. When we are in the library, we not make any noise.

a) could ¢) must

b) can d) might

23. You can come with me if you like but you come if you do not want.
a) could not ¢) must not

b) do not have d) might

24. She has been studying hard for the exam, so she pass it.
a) could b) should ¢) must d) might

25. It was a great party last night. You have come.

a) could ¢) must

b) should d) might

Oteetnl: 1b) 2b) 3b) 4a) 5a) 6b) 7a) 8a) 9¢) 10c) 11¢) 12d) 13¢) 14d) 15¢,d) 16d) 17¢) 18¢) 19b) 20b)
21¢) 22¢) 23b) 24c) 25b)

Teer 3

1. Before you , don't forget to lock the door.
a) are leaving c) leave

b) will leave d) shall leave

2. Please do not speak to anyone before the police
a) come c)'l1 come

b) are coming d) came

3. His parents will be very glad if she the university.
a) enter c) enters

b) '11 enter d) entered

4. When you my brother, you him.

a) 'l1 see, won't recognize c) saw, recognize
b) see, won't recognize d) '11 see, don't recognize
5. We won't discuss the matter until the headmaster

a) 'l1 arrive c) doesn't arrive
b) won't arrive d) arrives

6. If 1 any help I my friend.

a) need, '11 phone ¢) 'l1 need, phone

b) '11 need, '11 phone d) needed, '11 phone
10



7. Let's before it raining.

a) to go out, starts 'c) go out, '11 start

b) go out, starts d) going out, '11 start

8. I want to go shopping but if you to come, you

a) want, need ¢) don't want, needn't

b) not want, needn't d) do want, needn't

9. If you on this tram it'll take you to the downtown.
a)'ll get c) got

b) have got d) get

10. He to the country tomorrow if the weather is fine.
a) go c)'ll go

b) goes d)'d go

11. You'll understand nothing unless you the book yourself.
a) read ¢) don't read

b) won't read d) '11 read

12. You'll understand this rule after your teacher it to you.
a) '11 explain ¢) explains

b) explain d) don't explain

13.1 the room till I see my brother.

a)'l1 leave c) leave

b) shan't leave d) don't leave

14.1 at home till you me up.

a) am, 'l1 ring ¢)'l1 be, ring

b) is, ring d)'l1 be, '11 ring

15. You English fluently if you hard.

a) speak, work ¢) '11 speak, work

b) speak, '11 work d) '11 speak, '11 work

16. He for Moscow as soon as his father

a) '11 leave, arrive c) leave, '11 arrive

b) '11 leave, '11 arrive d) '11 leave, arrives

17. If 1 my exams, my mother me go to a disco.
a) don't pass, won't let ¢) won't pass, let

b) won't pass, won't let  d) won't pass, doesn't let

18. If he well, he'll always be tired.

a) sleeps c) 'l11 sleep

b) doesn't sleep d) won't sleep

19. I'll feel really sorry for her if she - all the work without any help.
a) has done ¢) does

b) did d) has to do

20. He'll be fired if he improve his work.

a) doesn't c) won't

b) will d) has to

21. When 1 short of money I ask my parents for help.
a) was c) is

b) are d) am

22. Don't trouble trouble until trouble you.

a) '11 trouble ¢) troubles

b) won't trouble d) trouble

23. You'll have to make a speech in case the chairman late.
a)'ll be c) isn't

b) is d) won't be

24. We'll make a good progress in English provided we hard.
a) '11 study c) study

b) are studying d) won't study
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— 25.1 don't know when they

— a)'ll come c) came

— b)come d) are coming

— OtBetsi: 1c) 2a) 3c) 4b) 5d) 6a) 7b) 8c) 9b) 10c) 11a) 12c) 13b) 14c) 15¢) 16d) 17a) 18b) 19d) 20a)
21d) 22c) 23b) 24c) 25a)

WNHCTpyKIHs 110 BBITIOJHEHUIO. BeIOpaTh 01MH MpaBUIbHBIA OTBET

Kputepun orieHnBanus: ¢ 5 0aJIOB BBICTABISIETCS, €CIM 00ydJarouuiics oTBeTu rmpasuiibHO Ha 100-85%
3alaHui TecTa; * 4 Oayia BBICTABJISETCS, €CIM OoOydJaroniuiicss oTBeTrI Ha 84-69 % 3amanwuii; * 3 Gamra
BBICTABIISIETCS, €CNU oOydarommiics oTtBeTws Ha 68-50% 3amanuii; 2 Oamna BBICTABISETCS, €CIH
oOyyJaronuiics OTBETUI MeHee, ueM Ha 50 % 3amaHuid.

KonTposbHas Touka - B popMe KOHTPOJIbHOM PadoThl (MMCbMEHHAast).
ATTecraniioHHast KOHTpobHas padota Nel (TunoBas)
1.Choose the best phrase for a formal letter.
1.Complete the phrase: “  Sir or Madam, ...”
2.Complete the phrase: “To Whom It May
3.Complete the phrase: “Looking forward to your
4.The abbreviation FYT stand for:
5.Choose the most formal word:
6.If you send a paper letter and some additional document, you  them.
7.In emailing the abbreviation “cc” means:
8.Complete the phrase: “If you have any questions, donot _ to contact us.”
9.Complete the sentence to make it formal: “  your price list.”
10.Complete the phrase: “I’d like to  for any inconvenience caused.”
11.Complete the phrase: “I’d like to  about the vacant positions at this branch.”
12.1f there is a delay, you write: “Your request is being  .”
13.Complete the phrase: “I wish to my appreciation for all your efforts...”
14.Complete the phrase: “I am sorry, but I cannot be of  to you in this matter.”
15.Complete the phrase: “We _ ask you to send us...”
16.Complete the phrase: “We are not happy  the terms you suggested.”
17.Complete the phrase: “We _ deny you permission to ...”
18.Complete the phrase: “If you can guarantee  delivery and can quote really  prices we
may be able to place an order with you.”
19.If you write “Does the idea appeal to you?”, you ask
20.Complete the phrase: “If you require any __ information we shall be happy to let you have
this, D
2. Choose the right answer
1. It would more sense to redesign the packaging.

A. make B. have made C. A or B

2. It would more sense to have gone to the meeting.

A. make B. have made C. A or B

3. through the process many times before, I know exactly which steps to take.
A. Going B. Having gone C. To go

4. There's no need a chief marketing officer.

A. to hire B. hire C. hiring

5. This seemingly easy task us.

A. has eluded B. had eluded C. A or B

6. This seemingly easy task us until last week.

A. has eluded B. had eluded C. A or B

7. a business is hard work.

A. Starting B. To start C. Having started

8. three businesses myself, I know what I'm talking about.
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A. To start B. Starting C. Having started

9. This is an opportunity more directly with consumers.
A. to connect B. connecting C. connect

10. with consumers isn't easy.

A. Connecting B. Connect C. To connect

11. He expressed concern about some of the deals currently

A. take place B. taking place C. are taking place

12. MasterCard built its marketing around the theme, "There are some things money
can't buy.

A. B or C B. has built C. built

13. If they us earlier, we could have set up a meeting.

A. contact B. had contacted C. have contacted

14. T hadn't the figures were so low.

A. realized B. been realized C. been realizing

15. Visa Mastercard's main competitor.

A.isbeing B.is C. A or B

16. We're currently that part of the contract.

A. negotiated B. being negotiated C. negotiating

17. That part of the contract is currently .

A. negotiating B. negotiated C. being negotiated

18. We successfully the inclusion of that amendment.
A. negotiated B. being negotiated C. negotiating

19. The outcome known until next week.

A. will be B. won’t be C. A or B

20. The outcome known next week.

A. will be B. won’t be C. A or B

3). Business letter writing skills.

Choose the correct item.

1. Which of the following is a correct dateline for a business letter?
A. August, 20, 1998

B. Aug. 20, 1998

C. August 20, 1998

D. Aug. 20 1998

2. The complimentary closing is...

A. optional.

B. placed one line below the last line of the body.

C. positioned at the writer's discretion.

D. placed two lines below the last line of the body.

3. Editing involves checking a document for factual accuracy, logical flow, conciseness, and
A. spelling.

B. format errors.

C. clarity and tone.

D. grammar.

4. The spacing after the date should be ..........

A. quadruple space. B. a triple space.

C. a single space. D. a double space.

5. The enclosure notation represents ..........

A. the typist’s name.

B. that you have left out a part of the letter and need to mail them another letter.
C. none of the above.

D. that there is something else besides the letter included in the envelope.
4). Business letter vocabulary.

Choose the correct item
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1. I think it would be a good idea to ......... in your letter that you have worked in that type of
business previously.
A. describe
B. mention
C. show
D. demonstrate
2. You need to improve the ......... of this letter because one or two things are in the wrong place.
A. description B. indication C. layout D. picture
3. Before you put the letter in the envelope, make sure you ......... it in the right way.
A. fold B. double C. treble D. hold
4. If you want this letter to reach the bank tomorrow, you have no choice but to send it by .........
mail.
A. speed B. express C. excess D. fast
5.When you are going to write an important letter like that, it is absolutely essential that you
......... all the facts first.
A. connect B. join C. deliver D. assemble
6. When you read something you've written on the computer screen, it often looks all right
although
you should always ......... read it first.
A. check B. prove C. proof D. proven
7. I advise you to check ......... with a letter or a phone call if you intend to pay them a visit in
order to save a wasted journey.
A. previously B. prior C. ante D. beforehand
8. Since that package contains valuable items, you must send it by ......... post.
A. required B. resigned C. registered D. repeated
9. Quite honestly I cannot trust this particular letter to be sent by post and so I am using the
services of a ......... to deliver it for me.
A. courier B. runner C. traveller D. carrier
10. I'm sure that computer program you use creates a very good letter design but it's far too .........
for me.
A. Comprehensive B. complicated C. concentrated D. composite
ATTecTanlMOHHAsE KOHTpOJIbHas paboTa Ne2 (TumoBasi)
1). Choose the right answer
1. It would more sense to redesign the packaging.
A. make B. have made C. A or B
2. It would more sense to have gone to the meeting.
A. make B. have made C. A or B
3. through the process many times before, [ know exactly which steps to take.
A. Going B. Having gone C. To go
4. There's no need a chief marketing officer.
A. to hire B. hire C. hiring
5. This seemingly easy task us.
A. has eluded B. had eluded C. A or B
6. This seemingly easy task us until last week.
A. has eluded B. had eluded C. A or B

a business is hard work.
Startmg B. To start C. Having started

three businesses myself, I know what I'm talking about.
A To start B. Starting C. Having started
9. This is an opportunity more directly with consumers.
A. to connect B. connecting C. connect
10. with consumers isn't easy.
A. Connecting B. Connect C. To connect

% > N

14



11. He expressed concern about some of the deals currently
A. take place B. taking place C. are taking place

12. MasterCard built its marketing around the theme, "There are some things money
can't buy.

A. B or C B. has built C. built

13. If they us earlier, we could have set up a meeting.

A. contact B. had contacted C. have contacted

14. I hadn't the figures were so low.

A. realized B. been realized C. been realizing

15. Visa Mastercard's main competitor.

A.isbeing B.is C. A or B

16. We're currently that part of the contract.

A. negotiated B. being negotiated C. negotiating

17. That part of the contract is currently .

A. negotiating B. negotiated C. being negotiated

18. We successfully the inclusion of that amendment.

A. negotiated B. being negotiated C. negotiating

19. The outcome known until next week.

A. will be B. won’t be C. A or B

20. The outcome known next week.

A. will be B. won’t be C. A or B

2). Graduate’s CV writing skills.

1. On the fresher’s CV the most important factor is:

A. The GPA and major achievements

B. The match of skills to the job requirement

C. The work history

D. The way the information is presented on the CV

2. What do you need to make an impressive CV?

A. The use of highly intellectual words

B. A very crisp presentation in bullet points using job-specific keywords
C. An in-depth narrative of the achievements and experiences gathered
D. A bright color paper to print your CV on

3. You have no work experience. What other factor can this be replaced with to create a strong
positive impact?

A. Academic performance.

B. Achievements in college extra-curricular activities

C. Personal talents that can be translated into employable skills

D. All the above

4. A fresher’s CV should always mention the GPA in their CV.

A. Only if the GPA is outstanding B. Always

C. Never

D. Only for the major subject

5. Your education information should always include:

A. The date of graduation and name and subject you majored

B. The subject you majored in and GPA

C. Complete list of major and minor subjects covered, college name

D. Date of graduation, college name and full address

6. What is the best way to present your past experience in the CV?

A. Present it in chronological descending order, in bullet points

B. Present it in descending chronological order, in the form of a paragraph
C. Do not mention it, unless it is relevant to the job

D. Present it in bullet points, but in ascending chronological order

7. When you list your experience, what is the most important message that has to get across the
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employer?

A. Your skills and expertise

B. The designation and responsibilities you have taken up

C. The company/department you have worked for

D. Your achievement in each of the job/position

8. A fresh graduate has little, if any work experience. Which is the best way to convince the
employer that you do have the ability to handle the job?

A. Project your soft skills as employable skills

B. Mention all the projects that you have completed during your college days

C. List all the paid and unpaid work you have done (which is relevant to the job)

D. All the above

9. What is the most critical factor in the CV of a fresh graduate?

A. Employable skills

B. GPA

C. Relevant experience

D. Style of presenting all the above

10. You have received the coordinates of five top companies and you are excited about applying
to all of them. To optimize your chances, you should:

A. Immediately send your standard CV with a standard cover letter

B. Write a customized cover letter for each organization, highlighting the match between your
skills and the job requirement in max two paragraphs

C. Send the CV without the cover letter — sometimes this distracts the employer

D. Send your CV and cover letter printed on a bright colored paper which will all make your
application stand out

11. You are a fresh graduate and you want to apply for as many jobs as possible so you can start
working at the earliest. You are aware that you need an impressive CV. What, in your opinion,
makes the CV impressive at the first glance?

A. A very crisp and focused objective

B. A humorous graphic which will ask the employer to stop and take notice

C. A professional summary which tells it all in five sentences tops

D. All the above

12. The first CV screening is done in just 10 seconds time. In order to ensure that your CV passes
the test, you will need to:

A. List your skills that match the job exactly

B. List in descending chronological order your experience, tweaked to match the requirements of
the job

C. Highlight your academic and personal achievements

D. All the above

13. A fresher’s CV should always mention two references.

A. True B. False.

14. Your hobbies should always reflect proper coordination with the job you are applying for.
A. True B. False

15. It is advisable to list your voluntary work as experience in the CV.

A. True B. False

ATTecTaniMOHHAast KOHTposIbHas paboTa Ne3 (TumoBast)

1. Tect Ha IpPOBEPKY HABBIKOB BEJIEHUS JI€JIOBBIX IEPETOBOPOB.

1) Choose the right answer

1. The two sides have not come to an agreement. They are still .......... .

A. deadly B. successful C. deadlocked

2. It is doubtful that the parties will come to an agreement. There is little hope of a .......... .
A. changing B. breakthrough C. collaboration

3. So, neither party is willing to .......... ? No. Neither one will make concessions.

16



A. complement B. compromise C. retain

4. There is .......... in our position = We have not changed our position.

A. no change B. not a change C. no changing

5. Negotiations are at an .......... . The parties are unable to come to an agreement.
A. impact B. impart C. impasse

6. When negotiations .......... , 1t means that they are continuing, but in an uncertain/difficult
manner.

A. falter B. fall C. fail

7. When will this agreement .......... ? (=start/become valid/begin to operate)

A. come into effect B. come to effect C. have an effect

8. We hope to .......... an agreement by Friday.

A. come B. restore C. reach

9. The talks broke-down = The talks .......... .

A. fell B. collapsed C. fell-down

10. Both sides are hoping for a successful .......... . (=result)

A. outcome B. outburst C. change

2) Choose the right answer

1. It took over five hours of negotiations for the parties to come to a

A. hostility B. consensus C. bottom-line

2. Itwasa decision to settle our differences out of court.

A. mutual B. flexible C. victorious

3. One that always works is to ask your counterpart to speak first.
A. bargain B. tension C. tactic

4. We would have more if we had some more recent statistics to use.
A. haggling B. concession C. leverage

5. They were to our proposal until we made our last demand.

A. tension B. resistance C. receptive

6. We were over prices all afternoon.

A. haggling B. misleading C. dispute

7. 1 wasn’t expecting our opponents to so quickly.

A. amplify B. counterproposal C. yield

8. When I the client about their promise they agreed to honour it.
A. log-rolled B. entitled C. confronted

9. If that is your only I would be happy to concede.

A. pressure B. objective C. cooperation
10. Within ten minutes the negotiations had already ended in a

A. bottom-line B. counterpart C. deadlock

11. Nothing is more important than growing your customer or base.
A. client B. clientele C. clients

12. What is another way of saying “to make more money”?

A. to get revenue B. to increase revenue C. to obtain cash

13. What does it mean “to close” a sale?

A. to finalize a sale B. to fail C. to give up on a sale

14. What do you call people who can potentially sell to?

A. loads B. leaders C. leads

15. What’s the term that describes the initial search for new sales leads?
A. sales searching B. sales fishing C. sales prospecting

16. I thought this time things were going to be better. Losing the contact was to
swallow.

A. bottom line B. a bitter pill C. blow-by-blow

17. We’ve lost the contract thanks to your incompetence. You really , didn’t you?

A. blew it B. bottom line C. blue collar
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18. I’d be better off stopping my legal job and doing jobs for cash. The is the only
way to make money these days.

A. blow-by-blow B. black economy C. bottom line

19. The product didn’t work in the States. As they say there, it really

A. bombed B. bottom line C. blow-by-blow

20. However, the same product sold really well in England. As they say there, it

A. blue collar B. back to the drawing board C. went like a bomb

KonTtponpsHnas padota Ne 4

1. IlpounTaiiTe 1 nepeganTe coaepkaHnue TEKCTa.

Employment

Getting a job is a very hard period in the life of most people. Companies choose an employee
from

hundreds of candidates according to special rules, that's why there're special 'typical' factors,
influencing on employer's choice. Among such factors are: age, sex, experience, family
background

and marital status, personality and references. If you're to go to an interview tomorrow, sleep well
before it and don't forget your CV at home - is the basic rule. Moreover, there're some
recommendations, which can help you, for example, to read annual report, or company
newspaper

of the company to show your understanding of the corporate strategy on the interview. What's
more, you should choose corresponding dress code for the interview. Even such advices are to
help

you make a good impression; some companies don't want to hire a man, who follows every
advice.

To illustrate this, I can quote Artemiy Lebedev, the most famous Russian web-designer: "If you
enclose a standard stupid resume, written by the rules of American bureaucracy, we would delete
it immediately after receiving. If your CV is composed according to all rules, we wouldn't choose
you, as we might think, that your profession is to acquire a job". After getting a job, you may
have some unexpected troubles with boss, too: e.g. if you dye your hair or wear something not
appropriate. The best solution of such situation is to ask a trade union for advice, which can
always

help you in your fight with an employer. Of course, if you affect company discipline not coming
in time or working badly, your dismissal wouldn't be unfair. To conclude, I can say that it is
sometimes hard not only to get a job, but also to work in the staff, and if you don't want to be laid
off, you should follow company rules, it is a must.

2) 2. IlepeBenute NpeyIOKEHHS C PYCCKOIO HA AaHTIIMMCKUH SI3bIK

1. [Toxamyiicra, COOOIIMTE HAM BaIllk TPeOOBAHUS KaK MOXHO CKopee.

2. bnarogapio Bac 3a TO, YTO HALUIM BPeMs U YACIHIN MHE BHUMaHUE.

3. MBI pagpl OpeaJIOKUTh BaM CIEIYIOIIEE:

4. 51 c HeTepIieHUuEM K1y BCTPEUH C BaMH, Ha KOTOPOIl MbI 00CyIUM BCE BOIPOCHI

5. C HeTeprieHueM *KJIeM MPOIOJKCHHUS HAIIIETO ¢ BAMH COTPYIHHUYECTBA.

KonTtponbHas padora Ne 5

1. IlpounTaiiTe 1 nepeganTe coaepkaHue TEKCTa.

Business Trips

Never before in the history of the world have businessmen traveled so much as they do today. It
is not surprising because we are living in a world of growing international trade and expanding
economic and technical cooperation. Fascinating though it is for tourist travelling, however, has
become the most tiring of all the occupations for many businessmen and experts. Choosing a
comfortable hotel to stay at is, therefore, a matter of some importance. There are plenty of good
hotels, motels, and guest houses. Many developing countries, such as India, Egypt, Nigeria, etc
have excellent hotels. Their numerous facilities include both: large and small cocktail barber's
shops and conference halls, equipped with simultaneous, multilingual translation systems. There
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are parking areas which can accomodate a lot of cars. It might be useful for travelling
businessmen and tourists to know that tailor shops, shoe repair shops and laundry, dry cleaning
services are available

for guests. People in the office help guests to book train or steamer tickets and rent a car. They
are also ready to give all necessary information. Nowadays people who go on business mostly
travel by air as it is the fastest means of travelling. Passengers are requested to arrive at the
airport 2 hours before departure time on international flights and an hour on domestic flights as
there must be enough time to omplete the necessary airport formalities. Passengers must register
their tickets, weigh and register the luggage. Most airlines have at least 2 classes of travel: first
class and economy class which is cheaper. Each passenger of more than 2 years of age has a free
luggage allowance. Generally this limit is 20kg for economic class passenger and 30kg for first
class passenger. Excess luggage must be paid for except for some articles that can be carried free
of charge.

2. IlepeBenute NpeasIOKEHUS C PYCCKOTO HAa AHTJIMMUCKHUM SI3BIK

1.Ecnu y Bac mosiBITCS BOIPOCHI 10 YKa3aHHOTO JIHS, MTOKATYHCTa, TO3BOHUTE MHE 110 HOMEpY,

2. 5l ¢ HeTeprieHUEM K1y OT BaC CKOPBIX U3BECTHIA.

3. IloxamnyiicTa, cooOIIMTE HAM BaIlld TPeOOBAHUS KaK MOXKHO CKOpee.

4. MbI yBepsieM Bac, 4TO Balll 3aKa3 Oy/IeT HeMeIJIeHHO 00paboTaH.

5. MBI umeny BO3MOKHOCTb YBUJIETh Ballly PEKJIAMY.

KonTtponbras padora Ne 6

1. ITpounTaiite u nepenaiiTe coaepkaHue TEKCTA.

My Work at the Foreign Trade Company

I work as a manager at the “Star tour” company. It is Russian company which works on the
business travel market. Two weeks ago I was sent by the administration of our company to
London

where I studied the English travel companies, their traditions, their marketing and management.
Now my business trip is coming to the end and I want to share with you my impressions of
English business world. First of all English businessmen are well known all over the world for
their honesty and decency. If an Englishman gives you his word he will keep it in any case.
Besides that, nothing can prevent him from refusing the once taken decision. Of course, there are
some exclusions, but they are so rare that nobody should put attention on them.

During the last two weeks my working day was approximately the same. Early in the morning I
took a taxi to my hosts’ headquarters, which is situated in the City — the business heart of
London.

First of all I usually asked my secretary if there were any letters for me. Then she gave me my
correspondence and fresh newspapers and I followed to my office-room. There I studied all
documents that had come for my name and wrote a short report about previous business day and
then faxed it to my native company in Vladivostok. After that I went to the office-room to get
tasks for the new day and ask some questions about their company, its history, traditions, clients,
and so on. My usual job was meeting with potential clients, discussing their rest plans and
offering the services of the company. I usually met with 10 or 12 people a day. They were
representatives of different social groups and communicating with them increased my knowledge
of England and

Englishmen, their psychology greatly. This business trip was a great chance for me and I hope |
used this chance fully. Now I know a lot about Western business world, about travel business and
this knowledge will, of course, help my in my future career.

2. IlepeBenute NpeyIOKEHHS C PYCCKOIO Ha aHIIMMCKUI SI3bIK

1. C HeTeprieHUEM OXKHUJAEM OT BAC U3BECTHUM.

2. 3. [IpocuM Bac npuciaaTh HaM Balll KaTaJor.

3. Y MeHs ecTh TOT OIBIT pabOThI , KOTOPHIH BaM TpeOyeTcs (B BamieM OObsIBICHUN).

4. 51 oueHb MpU3HATEIICH 32 Ballle BHUMAHUE.

5. DTa TOJDKHOCTh OYE€HB XOPOIIIO MOAXOIUT MOEMY OTBITY pabOThl / 00pa30BaHUIO
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HaumMmeHoBaHME TeMEBI

KoHTponbHbIE BOIPOCH

/i
The first use a computer in business. When and where the first computers came
1 | History of ICT from. The first inventor of the office computer. What the computer worked like
in 1960s. Who and when invented the word processing.
Introduction  to  ICT ICT systems and t}.leir.usage. Types of ICT systems. Informatiop systems, control
2 System §ysterns, communication systems. Input, output and system diagrams. Garbage
in, garbage out (GIGO).
The role of ICT in business. The impact of ICT on work. Teleworking and
3 | ICT in the Workplace outsourcing. The impact of ICT on education. Internet and Intranet. Virtual
conference.
The definition and difference between software and hardware. Three main
models used in software development planning. Waterfall, iterative and
4 | Software Development . .
prototyping model. The open source software: advantages and disadvantages.
Development process.
The phenomenon of Web 2.0. Where the future Internet developments can come
5 | The Internet from. Social Net-working Services (SNS). HTTP, hypertext, hyperlink, website.
The difference between the Internet and World Wide Web.
Factors which should be taken into account in making computer systems
6 Efficiency in computer | efficient. Influence of reliability, security, speed, support requirements and
systems overall cost to the efficiency of computers. Different types of reliability in a
system in the Internet.
Activities which relate to e-commerce. Different models of e-commerce work.
7 E-commerce and - E- Business to business. Consumer to consumer. Business to consumer.
government Government to citizen. The barriers to adoption of e-commerce.
The importance of the ability to justify decisions. The role of law and regulation
. . as sources of justification. The role of principles as a means of justifying
8 | Computing and Ethics decision-making. Confidentiality, fraud, hacker, intellectual property (IP),
malware.
9 Introduction to | What does it mean to program? Algorithm. JSP. Sequence-Selection-Iteration
programming
10 Coding The unified modeling language (UML). Source code. Development tools for
C++. Compiling and linking
11 | Variables Declaring variables. Initiating variables. Assignment of values. An entry program.
12 The first steps with Start page — Visual C++. Create a new project. Win 32 Console application.
Visual C++ Project — Add new item.
Introduction to Getting to grips with the basics. Working through the basics
13 | fundamental concept for | If statement, else if. Comparison operators. The switch statement
Business Analysis
.. . Decision making. Data and Information. Sources of Data.
14 Dec1§10n malqng, data Collecting Data. Sampling. Information requirements for effective decision
and information .
making.
15 Financial modeling Costs, revenue, profit and contribution. Using a graph to illustrate financial

models. Non-linear relationships. Applications of interest rate calculation

Ipumep 6onpocos
When a personality of a man is not clear to you, look at his friends.

Personality is the key to successful friendship, is not it?

Personality or gender: are men better politicians / managers than women?

What qualities should a diplomat possess?
What is a ‘personality clash’? Give an example.

Have you ever had a personality clash in your life? How did it feel?
What is most memorable journey you have ever had? Describe at least3 sights you have visited
(any country) which impressed you and say why you have chosen them to speak about.

1.

2.
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5. Going on a study trip is popular nowadays. What makes it successful? What kind of a study trip
would you like to go on?

6. Travel and tourism: what’s the difference? How has television influenced travel industry? To be
seen does not mean to be explored, does it?

7. Domestic tourism: its advantages and disadvantages. What are the most interesting places tourists
should visit in Russia /your home country? What would you recommend to a person who decided
to travel to your home town?

8. Language is the most important part of cultural identity. Should people fight to protect the
languages which are not widely used?

9. What is important when learning a language? Compare learning a language to other activities
(driving, painting, playing a musical instrument etc.)

10. What makes a good teacher? What makes a good learner? Does their meeting in class always lead
to profound education?

11. The proverb says,” Live and learn’. Comment on the proverb, provide examples.

12. Where is better to get education: at home or abroad, why?

Kputepun oneHHBaHUS. «OTIUYHO» — CTYACHT NMPaBUIBHO BBHIMOJHWI 3a1aHue. [lokaszan oTiIM4YHbIe

BJIaJICHHSI HABbIKAMU TPUMEHCHUS TOJYYCHHBIX 3HAHUW M YMCHUUN TPHU PEIICHUH 3a1a4 B paMKax

YCBOEHHOTO y4eOHOro Matepuana. OTBETHII Ha BCE JIOTIOJHHUTEIBHBIE BOIPOCHI; «XOPOIII0» — CTYIEHT

BBITIOJTHIII 3aJaHue C HEOONbIIMMU HETOYHOCTSAMHU. I[loka3zan Xopolue BIaJCHHUS HaBBIKAMHU

NPUMEHEHHS TTOJTyYCHHBIX 3HAHWN W YMEHHWH TPHU PEHICHUH 3a7ad B pPaMKaX YCBOSHHOTO y4eOHOTO

matepuana. OTBeTHs1 Ha OOJBIIMHCTBO JOMOJHUTEIHHBIX BOMPOCOB; «YyIOBICTBOPUTEIHHO» —

CTYACHT BBINOJIHWI 3alaHUE C CYNIECTBEHHBIMH HETOYHOCTSMHU. [loKa3an yIOBIETBOPUTEIBHOE

BJIaJICHHC HABBIKAMU TPUMCHCHUS TOJIYYCHHBIX 3HAHWW M YMEHHUH MPHU PEIICHUH 331a4 B paMKax

YCBOEHHOTO ydeOHoro martepuana. [Ipm oTBeTax Ha JOMOJHHUTENBHBIC BOIPOCHI OBLIO JIOMYIICHO

MHOTO  HETOYHOCTEH, «HEYJOBIIETBOPUTEIHHO» — TIPU BBHINOTHEHUH 3aJlaHUsS  CTYJCHT

IIPOIEMOHCTPHUPOBAT HEJOCTATOYHBIM YPOBEHb BIIQJICHUS YMEHUSMH M HAaBBIKAMH IPH PEIICHUH

3a/1a4 B paMKaX YCBOCHHOTO yueOHOro marepuana. [Ipu oTBeTax Ha TOMOTHUTENBHBIE BOIIPOCH! OBLIO

JOITYIIIEHO MHOKECTBO HETOYHOCTEH

KonTpoabHas Touka B gopme KoJIOKBUYMA (YCTHAs).

Bonpocs! 115 KOJUI0KBUyMa
Wnctpykumnu o BeimosnHeHnto: OTBETHTE Ha NMPEIIIOKEHHBII BONpoc B popMaTe KpaTkoro MoHosora (6-7
npeanoxeHnit). [ 0ToBICh K yCTHOMY OTBETY, 0053aTEJIbHO BBICTPOMTE €ro MO YEeTKON CTPYKTYpe: KpaTKoe
BBCJICHUEC, OCHOBHAA 4aCTh C PACKPBITUEM KIIFOUEBBIX aCIICKTOB M 3aKJIIOUYCHUE C BBIBOAAMMU. Cnenme 3a
YCTKOCTBIO MPOU3HOIIICHUA, HCHOHBByﬁTe pa3H006pa3HLIe HMHTOHaAIUU OJIA BBIACIJIICHUA KIIIOYCBbBIX MBICTICH U
TOBOPHUTEC B PABHOMCPHOM, €CCTCCTBCHHOM TCMIIC. Bo BpEMs Juajiora ¢ mpenogaBaTcjicM BHUMATCIIBHO cnymaﬁTe
BOIIPOCHI, IaBaliTE€ HA HUX MPSIMbIE U Pa3BEPHYTHIE OTBETHI, TIOIJIEPKUBAs 3pUTEIbHBIN KOHTAKT. [IposiBuTe
CaMOCTOATCIIbHOCTb MBIIIJICHUA, BbIpakasd CBOIO O60CHOBaHHYIO MMO3UIUIO U ITpeayiarasd HECTaHAAPTHBIC IMMOAXO0AbI
K pCHICHUIO HpO(i)eCCI/IOHaJ'II)HBIX 3aaa4.

Bonpocsi O0pa3sen oTBeTa

1. How does the concept of | Carrying capacity is the cornerstone of tourism zonation, as it defines the maximum
carrying capacity level of use an area can sustain without unacceptable deterioration. This assessment
fundamentally shape the is not a single number but a complex interplay of ecological, physical, social, and
process of tourism zonation, | economic factors. Ecologically, it considers the resilience of flora and fauna to

and what specific factors disturbance, while the physical factor examines the durability of trails and

must be considered in its infrastructure. Socially, it involves the tolerance level of the local community for
assessment? tourism and the point at which the visitor experience becomes diminished.

Economically, it relates to the ability of local services to support tourist numbers
without degrading quality or causing inflation. Ultimately, zonation translates these
capacity findings into a spatial plan, creating zones from pristine, low-capacity
areas to robust, high-capacity development zones.

2. Examine the distinct but An NTO operates at the macro level, focusing on national policy, brand marketing
interconnected roles of to international audiences, and compiling country-wide tourism statistics. In
National Tourism contrast, a DMO operates at the micro-level, responsible for the tactical
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Organizations (NTOs) and
Destination Management
Organizations (DMOs) in the
sustainable development of a
tourist destination.

management, marketing, and coordination of a specific city or region. The NTO sets
the strategic framework and promotes the country, which funnels interest toward
specific destinations. The DMO then takes over, ensuring the local experience is
well-managed, that benefits are distributed locally, and that carrying capacities are
respected. Their work is interconnected, as a strong national brand built by the NTO
is useless without the quality destination management provided by the DMO.
Therefore, effective collaboration between these organizations is vital for a coherent
and sustainable national tourism strategy.

3. Analyze the key economic
and social advantages that a
robust domestic tourism
sector provides, particularly
in times of global instability.

Economically, domestic tourism provides a stable and resilient source of revenue
that is immune to international travel restrictions, currency fluctuations, or global
crises. It keeps tourism spending within the national economy, supporting local
businesses, SMEs, and employment across various regions, thereby reducing
economic leakage. Socially, it fosters a stronger sense of national identity and
cultural pride as citizens explore their own country's heritage and landscapes. It can
also help to alleviate overtourism in international hotspots by dispersing travelers to
lesser-known domestic destinations. During global instability, such as a pandemic,
it allows tourism-dependent businesses to survive and maintain their workforce.
This internal circulation of people and money acts as a crucial economic buffer and
aids in a faster sectoral recovery.

4. What are the primary
positive and negative
economic impacts of
international tourism on a
host developing country?

The primary positive impact is the significant inflow of foreign exchange earnings,
which improves the balance of payments and provides capital for national
development. It also creates direct and indirect employment in sectors like
hospitality, transportation, and retail, contributing to poverty reduction.
Furthermore, it can stimulate investment in much-needed infrastructure such as
airports, roads, and utilities. However, a major negative impact is economic
leakage, where a substantial portion of the revenue is lost to imports for tourist
consumption and profits repatriated by foreign-owned companies. This can also
lead to economic dependency on a volatile industry and cause inflation in local
prices for goods and services, making them less affordable for residents. Therefore,
the net benefit depends heavily on how well the destination manages to capture and
retain tourism revenue locally.

5. Discuss the unique
challenges associated with
developing international
tourism in a politically
unstable or security-
compromised region.

The foremost challenge is overcoming the pervasive negative perception and
managing the destination's image, which directly deters tourists concerned for their
safety. This insecurity severely hampers foreign direct investment, as investors are
reluctant to commit to hotels and infrastructure in a high-risk environment.
Developing and implementing robust security measures for tourists is both a
complex logistical undertaking and a significant additional cost. The region must
also navigate complex international travel advisories and insurance protocols that
can explicitly discourage visitation. Marketing becomes exceptionally difficult and
expensive, as campaigns must focus on countering fear and rebuilding trust rather
than just promoting attractions. Consequently, tourism development progresses very
slowly, requiring immense effort to achieve even basic credibility in the global
marketplace.

6. How do cultural
differences necessitate
specific adaptations in the
marketing and delivery of
services for international
tourism markets?

Marketing must be linguistically and culturally adapted, using appropriate imagery,
symbols, and messaging that resonate with and do not offend the target culture.
Service delivery requires staff trained in cross-cultural communication to
understand different expectations regarding formality, personal space, and
negotiation styles. The tourism product itself may need adaptation, such as offering
varied culinary options that cater to different dietary laws and preferences.
Interpretation services and multilingual signage are essential to bridge language
barriers and enhance the visitor experience. Understanding varying concepts of time
and punctuality is also crucial for managing expectations in tours and
transportation. Ultimately, cultural intelligence is not an optional extra but a core
operational requirement for success in international markets.
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7. In the context of tourism
zonation, how does the
establishment of a 'buffer
zone' contribute to the
overall conservation
objectives of a protected
area?

A buffer zone acts as a transitional area that physically separates the highly
sensitive core zone from more intensive human activities outside the protected area.
It functions to absorb and mitigate external impacts, such as pollution, noise, and
encroachment, thereby safeguarding the ecological integrity of the core. This zone
allows for compatible, low-impact human uses, such as ecotourism, environmental
education, and sustainable resource use by local communities. By providing
designated areas for these activities, it reduces the pressure and temptation for
illegal or damaging incursions into the core zone. It also serves as an additional
habitat for wildlife, effectively increasing the total protected area. Thus, the buffer
zone is a critical management tool that balances conservation with limited human
use, ensuring the long-term protection of the primary conservation assets.

8. Compare and contrast the
business models and core
functions of a tour operator
and a travel agency.

A tour operator is primarily a product manufacturer and wholesaler; they create,
assemble, and operate packaged tours by contracting in bulk with hotels, airlines,
and other service providers. Their core function is product development, logistics,
and bearing the operational risk of the tour. In contrast, a travel agency acts as a
retail intermediary and consultant, selling these pre-packaged tours or individual
travel components directly to the public. Their core function is sales, customer
service, and providing travel advice, earning primarily through commissions from
suppliers or service fees from clients. The tour operator owns the product until it is
delivered, while the travel agency facilitates the sale. While a tour operator creates
the inventory, a travel agency is one of the key channels for distributing that
inventory to the end consumer.

9. Examine the phenomenon
of 'overtourism' and evaluate
how strategic tourism
zonation can be used as a
key tool for its mitigation.

Overtourism occurs when the number of visitors exceeds a destination's carrying
capacity, leading to environmental degradation, infrastructure overload, and resident
alienation. Strategic zonation addresses this by spatially dispersing visitors, creating
designated zones for different use intensities and redirecting flows away from
overcrowded "honeypot" sites. It can establish pedestrian-only zones, limit vehicle
access, and create timed entry systems for the most sensitive areas. Furthermore,
zonation can promote the development of alternative attractions and itineraries in
less-visited zones, effectively spreading the economic benefits and physical
pressure. By legally enforcing these spatial plans, destinations can prevent the ad-
hoc development that often contributes to congestion. Therefore, zonation provides
a proactive, structural framework for managing visitor numbers and flows, which is
essential for resolving overtourism.

10. Assess the role of Global
Distribution Systems (GDS)
and Online Travel Agencies
(OTAs) in the marketing and
distribution of international
tourism services.

GDS are the critical B2B technological backbone, acting as massive databases that
aggregate inventory from airlines, hotels, and car rental companies for travel agents
and corporate bookers. OTAs are B2C platforms that leverage this technology to
offer consumers a one-stop-shop for comparing and booking travel services online.
They have democratized access to global inventory, giving even small hotels a
chance to reach an international audience. However, they have also concentrated
immense market power, often charging high commissions that squeeze supplier
profits. For marketing, they provide vast reach and sophisticated data analytics for
targeted advertising. Their role is now indispensable, as they fundamentally shape
how tourism products are distributed, priced, and discovered by the global market.

Tema 1. History of ICT
Bomnpocs! 11st 06cyxaeHus:
1. The first use a computer in business.
2. When and where the first computers came from. The first inventor of the office computer.
3. What the computer worked like in 1960s.
Who and when invented the word processing
Tema 2. Introduction to ICT System
Bompocs! 1i1st 00y ieHust:
1. ICT systems and their usage. Types of ICT systems.
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2. Information systems, control systems, communication systems.
3. Input, output and system diagrams. Garbage in, garbage out (GIGO).
4. An ICT system diagram.

Tema 3. ICT in the Workplace
Bormpocs! 1i1st 00cyxieHust:
1. The role of ICT in business.
2. The impact of ICT on work. Teleworking and outsourcing.
3. The impact of ICT on education. Internet and Intranet.
4. Virtual conference. Virtual environment. Virtual-meetings software.

Tema 4. Software Development
Bormpocs! 11st 00y 1eHust:
1. The definition and difference between software and hardware.
2. Three main models used in software development planning. Waterfall, iterative and prototyping model.
3. The open source software: advantages and disadvantages.
4. Website development.

Tema 1. The Internet
Bormpocs! 1u1st 00y 1eHus:
1. The on-going development of the Internet.
2. The ways of transferring data over the Internet.
3. The changes in the amount of traffic for different protocols.
4. The phenomenon of Web 2.0.

Tema 2. Efficiency in computer systems
Bomnpocs! 11st 06cyxaeHus:
1. Factors which should be taken into account in making computer systems efficient.
2. Influence of reliability, security, speed, support requirements and overall cost to the efficiency of
computers.
3. Different types of reliability in a system in the Internet.
Development of computer systems

Tema 3. E-commerce and E-government
Bormpocs! 1i1st 00y 1eHus:
1. E-commerce and its main characteristics.
2. Activities which relate to e-commerce.
3. Different models of e-commerce work.
4. The barriers to adoption of e-commerce.
E-government and its main characteristics.

Tema 4. Computing and Ethics
Bormpocs! m1st 06cyxieHust:
1. Ethical principles of computer professionals.
2. The importance of the ability to justify decisions.
3. The role of law and regulation as sources of justification.
4. The role of principles as a means of justifying decision-making.

Tema 1. Introduction to programming
Bompocs! 1uist o6¢cyxaeHus:
1. What does it mean to program?
2. Algorithm
3.JSP
4. Sequence-Selection-Iteration
Tema 2. Coding
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Bonpocsr muist 06cyxneHus:

1. The unified modeling language (UML)
2. Source code

3. Development tools for C++

4. Compiling and linking

Tema 3. Variables

Bompocsr muist 06cyxneHus:

1. Declaring variables

2. Initiating variables

3. Assignment of values

4. An entry program

Tema 4. The first steps with Visual C++
Bomnpocs! 11t 06cyxaeHus:

2. Start page — Visual C++

3. Create a new project

4. Win 32 Console application

5. Project — Add new item

Tema 1.Introduction to fundamental concept for Business Analysis
Bormpocs! 1yist o6¢cyxaeHust:

1. Getting to grips with the basics

2. Working through the basics

3. If statement, else if

4. Comparison operators

5 The switch statement

Tema 2. Decision making, data and information

Bompocsr muist 06cyxneHus:

1. Decision making

2. Data and Information
3. Sources of Data

4. Collecting Data

5. Sampling

6

. Information requirements for effective decision making
Tema 3. Financial modeling

Bompocsr mist 06cyxkaeHus:

1. Costs, revenue, profit and contribution

2. Using a graph to illustrate financial models

3. Non-linear relationships

4. Applications of interest rate calculation

MeToanyecKkue peKOMeH/IaluM:

OOyuaromuiicss MOKET MOJATOTOBHTH HE 0ojiee JIByX OTBETOB Ha BONPOCHI K KOJUIOKBHYMY. Kpurepuu
OLICHUBAHMs OJHOTO OTBETa: 5 OauIOB BBICTABISETCS OOydYalOUIEMYCs, €CIM OH MEepedHCIsieT Bce
CYIIECTBEHHBIC XapaKTEPUCTHKA OOO3HAYEHHOTO B BONPOCE NPEAMETa W BO3MOXKHBIE BapHAHTHI
JaNbHEHIIEro pa3BUTUSL pelieHHs] MpoOJIeMbl, €CM 3TO BO3MOXHO; 4 Oaina, eciu CTYACHT PacKpbLl
TOJBKO YacTh OCHOBHBIX ITOJIOKEHHH BOIMPOCA, MPOJEMOHCTPUPOBAT HETOYHOCTh B NPEICTABICHUSIX O
npeaMere Bompoca; 3 0amna, eclu CTyIeHT O0O3HAuMsl OOIIYI0 TPaeKTOPUIO OTBETa, HO HE CMOT
KOHKPETH3UPOBATh OCHOBHBIE KOMIIOHEHTHI; 2 Oaiia, €Ciii CTYAEHT He NPOJAECMOHCTPUPOBAT 3HAHUM
OCHOBHBIX MOHATHUH, IPEICTABICHUNA 00 U3y4aeMOM IpeIMeTe

KonTposabHas Touka - B popme 3a1aHuil (YCTHAS ¥ NMCbMEHHAs).
Coo0menue no teme
I/IHCprKHI/II/I 110 BBITIOJTHCHHUIO: Hepez[ Ha4YaJIOM MOHOJIOTHYCCKOI'O BBICKAa3bIBAaHUA BHUMATCIIBHO O3HAKOMBTECH C
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TEeMOH M OBICTPO ompeenuTe It ceOs 2-3 KITF0YEBIX acllekTa, KOTOPHIE BBl CMOXKETE pacKphITh. He cTpemurech K
M3JIUIITHEN IeTann3aliy, a IOCTPONUTE CBOE COOOIIEHHE 10 MIPOCTOM CTPYKTYpe: BCTYIUIEHHE, OCHOBHAS YacTh C
apryMeHTaMH WU IIPUMEpPaMH U 3aKitoueHue. B Xoe peun cieaure 3a JJIOTHUSCKUMHE CBSI3KaMU MEXKTY
NPEUTOKESHUSIMH ¥ UCTIONB3YITE COOTBETCTBYIOIINE TEME CJIOBA U BhIpakeHHs. CTpeMHUTECh TPOAEMOHCTPUPOBATH
IITy0OKO€ TIOHNMAHUE TEMBI, ITOJKPEIUISsl CBOU apryMEHTHI KOHKPETHBIMH PUMEPaMH U3 c(hepbl TOCTHHUYHOTO
Jena. AKTUBHO UCTIONB3YHTE pa3HOOOpa3Hy o Npo(ecCHOHABHYIO TEPMHHOIOTHIO, H30eras ICKCHIEeCKIX
HOBTOPOB U CJIEJS 32 TPaMMaTHYECKOW TOYHOCTBIO cBoel peur. KOHTponupyiTe TeMI pedur, TOBOPUTE YETKO U
YBEPEHHO, JaXKe ek TpeOyeTcs caesaTh HeOOBINYIO May3y /Ui 00 IyMbIBAHHUS CIIEAYIONICH MbIciH. B
3aBepIIIeHHE TTOIBEIUTE UTOT, KPATKO PE3IOMHUPOBAB CKa3aHHOE, YTOOBI Ballle COOOIIEHHE BOCTIPHHUMAIIOCH KaK
IIEJIOCTHOE M 3aKOHYEHHOE.
1. Analyse the fundamental principles of tourism zonation and their application in protected area
management.
2. Assess the implementation of carrying capacity in defining sustainable usage limits for different tourism
zones.
3. Examine the effectiveness of the core-buffer zone model in protecting sensitive environments.
4. Categorise different approaches to coastal and marine spatial planning for sustainable tourism
development.
5. Analyse the role of tourism zoning in resolving conflicts between conservation and recreational use.
6. Assess stakeholder engagement methods in developing participatory tourism zoning plans.
7. Examine monitoring and evaluation frameworks for adaptive management of tourism zones.
8. Analyse the economic impacts of zoning regulations on tourism business development.
9. Assess the integration of tourism zonation with climate change adaptation strategies.
10. Examine the evolving role of National Tourism Organizations in destination branding.
11. Analyse Destination Management Organizations as coordinators of sustainable tourism development.
12. Assess the effectiveness of public-private partnerships in tourism infrastructure development.
13. Examine the digital transformation challenges facing traditional travel agencies.
14. Analyse crisis management and resilience building in tourism organizations.
15. Assess the impact of sustainable certification programs on tourism organizational practices.
16. Examine domestic tourism's role as an economic stabilizer during international crises.
17. Analyse marketing strategies for promoting domestic travel during off-peak seasons.
18. Assess the contribution of domestic tourism to regional development and poverty reduction.
19. Examine infrastructure development requirements for enhancing domestic tourism experiences.
20. Analyse the impact of digital platforms on domestic tourism growth patterns.

J1y1s BEITIOJTHEHUS 3a]JaHMiA TI0O BCEM BUAAM PEUEBOM JICATEILHOCTH (ayIMPOBAHUE, YTCHHUE, TUCHMO, TOBOPEHHE),
BKJIFOUAsl TECTOBBIC 3aJ[aHMs, 3CCE, IPE3CHTAIIUN U TPOCKTHBIC pabOThI, CTYJCHTY pa3peIIacTcs i PEKOMEHIYSTCS
HCTIONIF30BaHME CIEIYIOMINX PECYPCOB U IU(PPOBBIX HHCTPYMEHTOB:

JluareucTtudeckue pecypcbl: PasperaeTcst uCoib30BaHNe OHIAMH-CIOBapel (BKIItoUas MepeBOAYECKUE U
TOJIKOBBIE), T€3ayPYCOB, IPAMMATHYCCKHUX CIIPABOYHUKOB U KOPITYCOB TEKCTOB IS TPOBEPKH ayTEHTHYHOCTH
S3BIKOBBIX KOHCTPYKITHA.

CpencrBa mpoBepkH TekcTa: Jlomyckaercst HCIoIb30BaHNe BCTPOCHHBIX CPEACTB MPOBEPKH opdorpadun 1
rpaMMAaTHKU B TEKCTOBBIX PEIAKTOPaX, & TAK:Ke CIEIUAIN3UPOBAHHBIX OHJIANH-CEPBUCOB AJIA aHATN3a U
YIIy4IIeHUs MUCbMEHHON PeuHn.

Texuomornn uckyccrsennoro natemiekra (MN): Paspermaercs ucnoiap3oBanne Al-acCHCTEHTOB M SI3BIKOBBIX
MOJIeTIeH B KaUeCTBE MHCTPYMEHTOB JIJIsl TEHEPALUU UJICH, POBEPKU TPAaMMATHUYCCKUX CTPYKTYP, IToa0opa
CUHOHUMOB U peepupoBaHus TSKCTOB. BaxkHO OTMETHTH, 4TO NTOTOBasi paboTa JOJHKHA OBITh PE3YJIbTATOM
COOCTBEHHOM MHTEJUIEKTYyaJIbHOM JesITENFHOCTH CTY/ICHTA; PSIMOe KOMTMPOBAaHUE CTEHEPUPOBAHHOTO TEKCTa 0e3
OCMBICIICHUS B PETaKTUPOBAHUS HE TOITYCKAETCS.

— 1. TecT Ha MPOBEPKY LIEIOCTHOTO BOCHPHUSATHUS CIICHUATIBHOTO TeKcTa. [Ipumep:

— The tricks to MPEG’s success

— The most common system for the compression of video is MPEG. It works like this. The single data
stream off the CD-ROM is split into video and audio components, which are then decompressed,
using separate algorithms. The video is processed to produce individual frames as follows. Imagine a
sequence of frames depicting a bouncing ball on a plain background. The very first is called an Intra
Frame (I-frame). I-frames are compressed, using only information in the picture itself, just like
conventional bitmap compression techniques like JPEG.
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Following I-frames will be one or more predicted frames (P-frames). The difference between the P-
frame and the I-frame it is based on is the only data that is stored for this P-frame. For example, in the
case of a bouncing ball, the P picture is stored simply as a description of how the position of the ball
has changed from the previous I-frame. This takes up a fraction of the space that would be used if you
stored a P-frame as a picture in its own right. Shape or colour changes are also stored in the P-frame.
The next P-frame may also be based on this P-frame and so on. Storing differences between the
frames gives the massive reduction in the amount of information needed to reproduce the sequence.
Only a few P-frames are allowed before a new I-frame is introduced into the sequence as a new
reference point, since a small margin of errors creeps in with each P-frame.

Between I and P frames are bi-directional frames (B-frames), based on the nearest I or P-frames both
before and after them. In our bouncing ball example, in a B-frame the picture is stored as the
difference between the previous I or P frame and the B-frame and as the difference between the B-
frame and the following I or P frame. To recreate the B frame when playing back the sequence, the
MPEG algorithm uses a combination of two references. There may be a number of B-frames between
I or P frames. No other frame is ever based on a B-frame, so they don’t propagate errors like P-frames.
Typically, you will have two or three Bs between Is or Ps, and perhaps three to five P-frames between
Is.

Answer these questions:

Into what two components is the data stream split?

What information does an Intra frame contain?

What is stored in the P-frames following an 1-frame?

What is stored in a P-frame in the case of a bouncing ball?

What gives the massive reduction in the amount of information needed to reproduce a video
sequence?

Why is a new I-frame used after a few P-frames?

What is stored in a B-frame?

Why do B-frames not propagate errors?

2. Tect Ha POBEPKY LEIOCTHOTO BOCIPHUATHS TeKCTa Ha o01mue TeMsl. [Ipumep:

Read this text:

Stress is a natural part of living. Crossing a road, going to a party, driving a car, these are all stressful
activities. We live in a fast-moving age, so we must learn how to relax properly. Here are some of the
most common symptoms of stress: sleeping badly, poor appetite or overeating, drinking too much
alcohol, difficulty in concentrating.

How do you deal with these problems? The average business person often has no time to sit down and
think the answers over. But if you want to survive, you have to know how to cope with stress. So,
here is a guide to reducing the level of stress in your life.

First, take up a hobby, if possible, an active outdoor activity. You won't worry about your problems
when you are concentrating on a hobby that really interests you.

You must take plenty of exercise. This will keep you fit and should also help you to sleep better.

At work, it's important to make lists of tasks that you need to complete during the day. Write down
your thoughts and ideas on paper. Learn to say 'no' even to your boss, if you think that colleagues are
unreasonable. And, finally, don't forget that laughter is the best medicine.

Start this new action plan today and you'll find, within a surprisingly short time, that stress at work and
at home is no longer the problem it was.

Complete the following sentences, using the information in the article:

. One way to keep fitisto ...........

. sit and think about it.

. take much exercise.

. stop eating

. High blood pressure and heart disease are .................

. symptoms of stress.

. not very dangerous.

. cannot be avoided.

. A good way to reduce stress at work is ....................
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. have a drink.

. take up some hobby.

. try to forget stressful situations.

. If you follow this new action plan, .............cccuv..e...
. you will become very rich.

. you will manage to cope with stress.

. you will be laughing all the time.

W N = B WN~

. Ilpe3eHTanusi mo onHoii m3 Tem: «A brief history of computingy», «Introduction to the .NET

framework», «Object roles and the importance of polymorphism»

5. IloaroroBka moptdoauo cryaeHra, coaep:xkamero CV, npopuiabHyio uHdopmanmio,
Npe3eHTANMH U Apyrue padboTbl TBOPUYECKOT0 XapaKTepa.

6. 3ananus Aad pa3BUTHSI HABBIKOB YCTHOM JAHAJIOTHYECKOH peYM HA AHIVIMICKOM fI3bIKa HA
npodgeccuoHaIbHbIE TEMBI.

Inheritance and method overriding

The unified modelling language (UML)

The benefits of the object oriented programming approach

Ipumepwt npakmuueckoti pabomol

Tema 1-4

1. Give definitions to the following words
1. assertive

2. adventurous

3. cautious

4. shrewd

5. strong-willed

6. determined

7. generous

8. cunning

2. Fill in the gaps with the right verbs.
1. one’s temper

2. one’s word

3. one’s pride

4. others first

5. a grudge

6. one’s true character

3. Write sentences with the phrases to illustrate their meaning

A e e

4. Do you see yourself as an extravert or an introvert? Prove you idea. Write 100-150 words

Tema 1-4
1. Make these sentences passive. Only use by if it is important to say who performed the action.

1.

They manufacture all our new models in Singapore.

2. We have reduced product launch time dramatically.
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The CEO evaluated the marketers’ ideas regularly.

Scientists were testing the new drugs.

An independent ethics committee is going to approve the trials.

I think we should discontinue this range of products immediately.
Simcotel is developing a very exciting range of mobile phones.
Our engineers could make some modifications.

i I

2. Complete the second sentence so that it has a similar meaning to the first sentence. Use the word
in bold to make reported speech. Use between two and five words.

1 ‘Can you explain that again?’

can

She asked it again.

2 ‘The government is discussing the issue now’.

discuss

He says the issue now.

3 ‘They moved house after they sold theirs’

sell

He told me they had moved house after

4 ‘I’ll send the results tomorrow.’

send

He said the results tomorrow.

5 “‘We have been organising fashion shows for ten years.’

organise

He told us they fashion shows for ten years.
6 ‘Purcell Lake is in the north of the city.’

be

He said Purcell Lake the north of the city.
7 ‘What time will the doors open?’

open

He asked me open.

8 ‘They might return in the new year.’

return

They said they in the new year.

Tema 14

1. Put the verbs in brackets into the correct infinitive form or the -ing form.

a) [ don’t know what 1) ......... (do) at the weekend. I fancy 2)  ......... (go) to the cinema, but none
of my friends enjoy 3) ............. (watch) films very much.

b) Paul had his driving test today. He tried 1)  ............... (not/make) any mistakes, but he failed.
He expects 2) ............ (pass) the test the next time he takes it.

c¢) Tom often goes 1)........... (walk) at the weekends. He doesn't like 2)............. (take) anyone
with him because he prefers 3) ............... (be) alone while he walks.

d) We had better 1)  ............... (hurry) home tonight because our parents have promised 2)
......... (take) us out for dinner. I don’t know why they want 3) ............... (eat) out, but
wemust4) ............... (arrive) home on time.

e) James is rich and can afford 1) ............... (buy) expensive things. He is always willing 2)
............... (Ilend) money to people who need it, because he enjoys 3) ............... (help) others.

f) My parents letme 1) ............... (stay) at my friend’s house last weekend. They agreed 2)
............... (take) me in the car and they made me 3) ............... (promise) to behave myself. It

was a great weekend!

Tema 5-6
1. Develop a solution of conversational case
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Student A
You are a student of a business school; recently you have read an article on globalization which presented
some positive effects of this process. You are inspired by the article and want to share new knowledge
with your former classmate.
Student B
You are a student of International Relations and you know how ambiguous globalization is.
Listen to your partner presenting you an article on the topic and argue with him. Show him other aspects
of the phenomenon he is talking about.
2. Prepare a speech with a report
- The presentation of a book in English
- The presentation of a president of the USA
- The presentation of a national (British, American) holiday
- The presentation of a company
Tema 6-7
1. Devising an advertisement for a product or service.
. Famous designers and their achievements.
. Comparing educational systems in different countries.
. Engineering. Describing a process.
. The life of success. Famous people and their achievements.
. Saint-Peterburg bridges - past and present.
. Reconstruction - pros and cons.
. Renewable resources and their usenowadays.
9. Autonomous house - a practicalsolution or a waste of money?
10. Modern Irrigation Projects.
11. Problems of Tunneling.

Tema 8-9

1. Financial analysis money
. Interest and time value
. Evaluation and comparison of models
. Association between variables
. Scatter plot
. Regression analysis
. Estimation using the Linear Regression Model
. Computer-to-video conversion

9. Compare software packages

10. Data storage and management

11. Computers in education

12. Computer viruses
Kputeprn oleHWBaHUS. «OTIMYHO» — CTYACHT NPaBUJIBHO BBITOJHWI 3anaHue. [lokazan oTin4yHbIE
BJIQJICHUS HAaBBIKAMH TPUMEHEHUsS IOJYYCHHBIX 3HAHUU W YMEHHH TpHU pelIeHHH 3a7ad B paMKax
YCBOEHHOTO y4eOHOro marepuana. OTBETHIJI Ha BCE JIOTOJHUTEIBHBIC BOIPOCHI; «XOPOIIO» — CTYACHT
BBITIOJTHIUI 33/1aHUE C HEOOIBIUMU HETOYHOCTAMU. [loka3an xopoive BIaJieHus HaBbIKaMU TPUMEHECHHUS
NOJYYCHHBIX 3HAHUH M YMEHHMU TNPH pEIICHWH 3a7ad B paMKax YCBOCHHOTO y4eOHOro Mmarepualia.
OtBeTiy1 Ha OOJIBIIUHCTBO JIOTIOJHUTEIHHBIX BOMPOCOB; «YIOBIETBOPUTEIBHO» — CTYICHT BBITOTHUII
3aJJaHWe C CYIIECTBEHHBIMH HETOYHOCTSIMHU. [loKka3am yJIOBIETBOPHUTENBHOE BIIAJCHHE HAaBBIKAMHU
NPUMEHEHUS TOJNyYEHHBIX 3HAHUU M YMEHHHA TpPH PEIICHWH 3a7ad B paMKaX yCBOEHHOTO Y4eOHOTO
marepuana. [Ipu OTBeTax Ha OMOJHUTEIBHBIE BOMPOCHI OBUIO JOMYIIEHO MHOTO HETOYHOCTEH;
«HEYIOBIETBOPUTEIBHO» — TIPU BBIOJHEHUW 3a/laHUs CTYACHT MPOJEMOHCTPUPOBAT HEJOCTATOYHBIN
YPOBCHb BIIQJICHUS YMCHHSIMH W HaBBIKAMH TIPU PEIICHWH 3a/a4 B paMKax YCBOSHHOTO Y4eOHOTo
matepuana. [Ipu oTBeTax Ha JOMOIHUTENBHBIE BOIIPOCHI OBLIO TOMYIIIEHO MHOKECTBO HETOUHOCTEH
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IlepeBona, pedpepupoBanue, BbICKa3bIBaAHHE :
ITuceMeHHBbIH NEPeBO
Huctpykuuu no BeinonHeHu10: [lpu nepeBoie crennaaIn3upoBaHHOTO TEKCTa MPEXkAEC BCET0 BHUMATEIBHO
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MPOYHUTANTE BECh OTPHIBOK, YTOOBI MTOHATH OOIINIT KOHTEKCT M TEPMHIHOJIOTHIO. 3aTE€M BBIITOJIHUTE YEPHOBOM
MIEPEBOJI, COCPENOTOUNBINNCH HAa TOYHOM Mepejaye CMBICIa, a He Ha JIOCIIOBHOM TiepecKase, U 00s13aTeNIbHO
YTOUHUTE 3HAYCHUSI HE3HAKOMBIX TepMUHOB. [locie 3Toro nmpuBeauTe nNepeBo B COOTBETCTBUE C HOPMaMU SI3bIKa,
Clels 3a TPaMMAaTHKOH, CTHIIEM U TOpsAKoM ciioB. Ocob0oe BHUMAaHUE YICIIUTE aJICKBATHOMY IIEPEBOY
Y3KOCTIETIHAIbHON JIEKCHKH, UCTIOIB3YsI IPH HEOOXOUMOCTH KOHTEKCTyalIbHbIE CHHOHUMBI. B 3aBepuieHue
MPOBEPHTE TEKCT HA HAIMYKE OIMUOOK, yOSUTECh B COXpaHESHUH BCEX KIIFOUEBBIX MJIeH UCXOIHOTO MaTepHana u
€ro JIOTUYECKOU CBSI3BHOCTH.

1. Tourism zonation is a planning tool that divides a destination into specific areas to manage visitor activities
and protect sensitive resources.
OtBer: 30HMpOBaHHE TypH3Ma — 3TO WHCTPYMEHT IUTAHUPOBAHUS, KOTODPBIH pa3JielisiecT TEPPUTOPHUIO
Ha3HAYCHHWs HA ONpEJCICHHbIC 30HBI IS YIPAaBICHUS JIEATEIHHOCTBIO TIOCETHTENICH W 3allluThI
YYBCTBHUTEJIBHBIX PECYPCOB.

2. A core zone is strictly protected to conserve biodiversity and often prohibits mass tourism.
OtBer: OCHOBHasi 30Ha CTPOTO OXpaHSAETCS JJs COXpaHEHUs OMOpa3HOO0Opa3usi M 4YacTo 3arlperact
MAaCCOBBIHN TypHU3M.

3. Carrying capacity analysis determines the maximum number of visitors a specific zone can sustain.
OtBeT: AHaU3 NPOITYCKHOM CIIOCOOHOCTH OTpeIeNsieT MAaKCUMAaIbHOE KOJTMYECTBO IMMOCETUTENICH, KOTOPOe
MOYET BbIJIep)KaTh KOHKpPETHast 30Ha.

4. A National Tourism Organization (NTO) is responsible for the strategic marketing and branding of a
country as a whole.
OtBet: HammonanbHast Typuctckas opranuzamus (HTO) orBeuwaeT 3a cTparernyeckuil MapKeTHHT U
OpEHAMHT CTPaHbI B IIETIOM.

5. Destination Management Organizations (DMOs) coordinate tourism development and marketing at a local
or regional level.
OtBet: Opranuzanuu no ympasieHuto HamnpasieHusMd (DMO) KoopAMHHMPYIOT pa3BUTHE Typu3Ma H
MapKETHHT Ha MECTHOM HJIM PEerHOHAJILHOM YPOBHE.

6. Tour operators create and sell packaged travel products that include accommodation, transport, and guided
tours.

Otset: TypormepaTropsl cO31al0T W TPOAAIOT MAaKETHbIE TYPHCTCKHE IPOAYKTHI, KOTOpPBIE BKIIOYAIOT
MPOKMBAHME, TPAHCIIOPT U IKCKYPCHUH.

7. Domestic tourism involves residents of a country traveling within their own country's borders.
OtBet: BHyTpeHHHWII Typu3M IMpennoiiaraeT IMOE3IKH >XKUTENell CTpaHel B TIpelenax TpaHWI] CBOEH
COOCTBEHHOMW CTpaHBI.

8. A key advantage of domestic tourism is its resilience to global travel restrictions and international crises.
Otser: KitoueBbIM NpEeUMyIIECTBOM BHYTPEHHETO TypU3Ma SIBISIETCSI €r0 YCTOMYMBOCTH K TIIOOATBbHBIM
OTPaHWYEHHSM HA TTOE3]KH U MEXTYHAPOIHBIM KPH3HCAM.

9. "Staycations," where people vacation in their own home region, are a popular form of domestic tourism.
OtBer: «OTABIX MO MECTY >KHTEIBCTBA», KOTJA JIIOJH OTIBIXaI0T B CBOEM POAHOM PETHUOHE, SIBISETCS
MIOMYJSIPHON (hOPMOIT BHYTPEHHETO TypHU3Ma.

10. International tourism is defined by travel across international borders to a country other than one's usual
residence.

OtBer: MexxayHapoJHbIi TypU3M OIpefesieTcs Kak Moe3IKH Yepe3 TOCyAapCTBEHHbIE TPaHUIbI B CTPaHY,
OTJINYHYIO OT CTPaHbI OOBIYHOTO NTPO’KUBAHUSL.

11. A valid passport and, for many destinations, a visa are essential formalities for international travel.
OtBeT: JlefCTBUTENBHBIN 3arpaHIaciopT M, JAJISI MHOTHX HarpaBJICHH, BU3a SBISIOTCS 00S3aTEIbHBIMU
(bOopMaNBEHOCTAMHE AJIS1 MEKTYHAPOTHBIX TTOE3/0K.

12. The economic impact of international tourism is often measured by its contribution to foreign exchange
earnings.

OtBer: DKOHOMHYECKOE BO3JICHCTBHE MEXKIYHAPOJHOIO TypuU3Ma 4YacTO HM3MEpSEeTCs €ro BKJIAJAOM B
MOCTYTUICHUS] HHOCTPaHHOM BaJFOTHI.

13. A major challenge in international tourism development is economic leakage, where revenue is lost to
foreign economies.
OtBer: OcHOBHOUW MPOOJIEMOI B Pa3BUTHUH MEXIYHAPOJAHOTO TypU3Ma SIBISETCS yTeuKa JOXOIOB, KOT/Ia
J0XOJIbl YXOJST B HHOCTPAHHBIE YKOHOMHKH.

14. Developing international tourism requires navigating diverse legal, regulatory, and political environments.
OtBer: Pa3BuTHEe MEXIyHAPOJHOTO Typru3Ma TpeOyeT HABUTAIMH B PA3IMYHBIX MPABOBBIX, HOPMAaTHBHBIX
Y TIOJIUTHYECKUX Cpe/iax.
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15.

16.

17.

18.

19.

20.

Cross-cultural training for staff is essential for successful international tourism development.
OrtBeTt: Kpocc-KynbTypHOE 00yueHne nepcoHaia HeoOX0IUMO ISl YCTICITHOTO Pa3BUTHS MEKTYHAPOIHOTO

TypHu3Ma.,
The MICE sector, encompassing meetings, incentives, conferences, and exhibitions, is a high-value
tourism market.

Oter: Cextop MICE, Brmoyaromuii BCTpeun, MHCEHTHB-TYpPbI, KOH()EPEHIMH W BBICTABKH, SBISETCS
BBICOKOJIOXO/IHBIM TYPHCTCKUM PBIHKOM.

Global Distribution Systems (GDS) are critical technological platforms for distributing travel inventory
worldwide.

Otger: ['mobaneHble aucTpuObOTOpckHe cucteMbl (GDS) sBISIOTCS BaKHBIMH TEXHOJIIOTHYECKUMHU
wiaThopMaMu TS PacpOCTPaHEHHS TYPUCTCKHUX YCIIYT 110 BCEMY MUPY.

Luxury tourism services are characterized by a strong emphasis on personalization, exclusivity, and high-
quality experiences.
OtBer: VYcemyrum  luxury-Typusma — XapakTepH3YIOTCSI CHJIBHBIM — aKIIGHTOM Ha IEPCOHATHM3ALHIO,
9KCKIIFO3UBHOCTD U BHICOKOKAYECTBEHHBIC BIICUATIICHHSI.

Market segmentation allows tourism businesses to target specific international demographics and travel
motivations.

Otger: CerMeHTalMsi pbIHKA MO3BOJIICT TYPUCTCKUM IMPEANPUATHAM OPUCHTHPOBATHCS HAa KOHKPETHBIC
MEXTyHapOIHbIC IeMOorpaduuecKue rpyibl U TYPUCTCKHE MOTHBAIIHH.

Sustainable tourism certifications help services differentiate themselves in the global market by verifying
their environmental and social practices.
Otser: CepTu(dUKaThl YCTOWYMBOTO TypH3Ma MOMOTAIOT yciyraMm auddepeHInpoBaThCcs Ha TII00ATEHOM
PBIHKE, MOJITBEPK A HX IKOJOTHUYESCKHIE U COIUANBHBIC MPAKTHKH.

30HUPOBAHKE TypU3Ma — 3TO UHCTPYMEHT IUIAHUPOBAHHMS, KOTOPBIH pa3/essieT TEPPUTOPHIO0 Ha3HAUYCHHS
Ha OINpEIC/ICHHBIC 30HBI Uil YNPABJICHHS JCATCIBbHOCTHIO TOCETHTENICH M 3alIMThl YYBCTBUTEIBHBIX
pecypcos.

Ortser: Tourism zonation is a planning tool that divides a destination into specific areas to manage visitor
activities and protect sensitive resources.

OcHOBHast 30Ha CTPOTO OXpaHsETCS Uil COXpaHEeHHs OMOpa3sHOOOpas3Hs M YacTO 3alpeniaeT MacCOBBIN
TYpHU3M.

OrtgeT: A core zone is strictly protected to conserve biodiversity and often prohibits mass tourism.

AHaNM3 MpOITyCKHOW CIIOCOOHOCTH OTIpeAessieT MaKCUMaTbHOE KOJMYECTBO MOCETHTEINEH, KOTOPOE MOXKET
BBIJICPIKATh KOHKpETHas 30Ha.
Ortser: Carrying capacity analysis determines the maximum number of visitors a specific zone can sustain.
Haumonanbnas Typuctckas opranusauus (HTO) oTBedaer 3a cTparernyeckuii MapKeTHHT M OpEHIUHT
CTpaHBI B IETIOM.
Otser: A National Tourism Organization (NTO) is responsible for the strategic marketing and branding of
a country as a whole.

Opranuzanun 1o ympasieHuto HanpasieHusIME (DMO) KoOpIWHUPYIOT pa3BUTHE TypH3Ma M MapKETHHT
Ha MECTHOM I pPErHOHAIEHOM YpOBHE.
Ortser: Destination Management Organizations (DMOs) coordinate tourism development and marketing at
a local or regional level.

TypormepaTops! co31ai0T U MPOJAIOT MAKETHBIC TYPUCTCKUE MPOAYKTHI, KOTOPBIE BKIIOYAIOT MPOKUBAHUE,
TPaHCIIOPT u IKCKYPCHH.
Ortsert: Tour operators create and sell packaged travel products that include accommodation, transport, and
guided tours.

BayTpennuii Typu3M mIpearoaraeT Moe3AKH JKUATEICH CTpaHbl B Ipeneiax I'paHUI] CBOCH COOCTBEHHOM
CTpaHBI.

OtgeeTt: Domestic tourism involves residents of a country traveling within their own country's borders.
KiTroueBbIM  TIPEUMYIIIECTBOM BHYTPEHHETO TypH3Ma SBJSIETCS €ro YCTOWYMBOCTh K TJI00QJIbHBIM
OrpaHUYCHHSIM Ha HOE3/IKH u MEKTyHAPOTHBIM KpH3HUCaM.
Otget: A key advantage of domestic tourism is its resilience to global travel restrictions and international
crises.

«OTIBIX IO MECTY JKUTEIBCTBAY, KOT/IA JIIOAN OT/IBIXAIOT B CBOEM POJIHOM PETHOHE, SBISETCS MOMYIISPHON
bopmoii BHYTPECHHETO TypH3Ma.
Ortser: "Staycations," where people vacation in their own home region, are a popular form of domestic
tourism.
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MeXyHapOJHBIH TypH3M OIpeAeNseTcs KaK MOE3[AKH uepe3 TIOCYAapCTBEHHBIC TPAHUIBI B CTpaHy,
OTJINYHYIO oT CTpaHBbI OOBIYHOTO HPOXXUBAHMS.
Ortser: International tourism is defined by travel across international borders to a country other than one's
usual residence.

JleficTBUTEIBHBIN 3arpaHMaciopT M, Ui MHOTHX HaIpaBIICHUH, BH3a SBIAIOTCA 00s3aTEIbHBIMHU
(bopMaNbHOCTAMH TSt MEXIyHApOIHBIX MOE3/I0K.
Ortgert: A valid passport and, for many destinations, a visa are essential formalities for international travel.
DOKOHOMHUYECKOE BO3CHCTBHE MEXKIYHAPOJHOTO TYpU3Ma YacTO MU3MEPSETCs €ro BKIAJOM B IMOCTYILICHUS
HWHOCTPAaHHOMH BAJIFOTHI.
Otser: The economic impact of international tourism is often measured by its contribution to foreign
exchange earnings.

OcHOBHOI MPOOJIEMOI B Pa3BUTHU MEXIYHAPOIHOTO TypHU3Ma SIBIISIETCS yTEUKA JTOXOJOB, KOTZIA TOXOJIbI
YXOJISAT B MHOCTPaHHbIC HKOHOMHUKH.
Otset: A major challenge in international tourism development is economic leakage, where revenue is lost
to foreign economies.

PaszBuTie MexayHapoAHOTrO Typu3Ma TpeOyeT HaBUTAlMM B PA3IUYHBIX TPABOBBIX, HOPMATHBHBIX U
MOJIUTHYECKUX cpenax.
Oter: Developing international tourism requires navigating diverse legal, regulatory, and political
environments.

Kpocc-kynbrypHOoe 00y4deHHe IepcoHasa HEeOOXOTMMO JUIS YCIEITHOTO PAa3BUTUS MEXTyHApOTHOTO
Typu3Ma.

Ortser: Cross-cultural training for staff is essential for successful international tourism development.
Cexktop MICE, Bxmrodaromuii BCTpeYH, WHCEHTHUB-TYPHI, KOH(EPEHIMM ¥ BBICTABKH, SBISETCA
BBICOKOJIOXOIHBIM TYPHUCTCKAM PBIHKOM.
Otget: The MICE sector, encompassing meetings, incentives, conferences, and exhibitions, is a high-value
tourism market.

I'mobanpubIe ECcTpHOBIOTOpcKHE cucTeMbl (GDS) SBIAIOTCS BAKHBIMUA TEXHOJIOTHYECKUMH TUTaThOpMaMu
TUIs pacrpocTpaHeHusl TYpPUCTCKUX ycIyr no BCEMY MUpY.
Otget: Global Distribution Systems (GDS) are critical technological platforms for distributing travel
inventory worldwide.

VYeayru luxury-Typusma XapakTepH3yOTCsl CHIIBHBIM aKIIEHTOM Ha IePCOHAIN3ANNIO, SKCKIIIO3UBHOCTH H
BBICOKOKaueCTBEHHbBIE BIICUATIICHHS.
Otset: Luxury tourism services are characterized by a strong emphasis on personalization, exclusivity, and
high-quality experiences.

CerMeHTanusi pbhIHKAa TO3BOJISET TYPUCTCKUM TPEANPHATUSIM OPUEHTHPOBATbCS HA KOHKPETHBIE
MEXTyHapOIHbIE nemorpaduieckne TpYMIIBI u TYPUCTCKUE MOTHBAIIHH.
OtBeT: Market segmentation allows tourism businesses to target specific international demographics and
travel motivations.

Ceprudukarbl yCTOHUMBOIO TypH3Ma MOMOTAIOT yciryram aug¢epeHInpoBaThCca Ha TI00aTbHOM PBHIHKE,
MOATBEPXKIast ux 9KOJIOTUYECKHE u COITHATbHBIC MPaKTHKH.
Otset: Sustainable tourism certifications help services differentiate themselves in the global market by
verifying their environmental and social practices.

Hanucath aHHOTanuIo K TekcTy. 1. Make a summary of the text (in writing). This idea that

The Brothers Karamazov is a parable for Russia is explained by Dostoyevsky himself in the
introductory note titled From the Author. This short two page note is such a masterful piece of
riddling brilliance as to be worthy of the Sphinx itself. But can we deconstruct and decode what
Dostoevsky deprecates as his ,,eternally uninteresting and confused explanations™? Deconstruction
means to find the real hidden meaning behind the surface appearance. If we deconstruct the author*s
note, perhaps we will be well on the way to understanding the real meaning of the novel.
Dostoyevsky opens by asking what is so remarkable about his hero Alyosha, the holy son, despite his
oddness and eccentricity. His answer is that such a per-son “carries within himself the heart of the
universal.” This is a hint at the broad intent of The Brothers Karamazov to use each character as a
type, which in the case of Alyosha is the heroic representation of universal truth. So far it is fairly
clear, no real riddles yet. But next Dostoyevsky says “the trouble is that I have two tales, and only
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one life story. The main narrative is the second; it is the action of my hero in our day, at the very
present time. The first tale takes place thirteen years ago, and it is hardly even a novel, but only a
period in my hero*s early youth. I cannot do without this first tale, because much in the second tale
would be incomprehensible without it.” A quick perusal of the table of contents shows that there are
not two tales, there is one, and it is divided in four sections, not two. Dostoyevsky is talking in
riddles with his claim that he has two tales. What can this riddling gibberish possibly mean? The
answer to the riddle is that the first tale is the fictional account of the Karamazov family and its
travails while the second tale, “the main narrative”, is the metaphorical parable whereby the book is
an intimate and acute psychological portrait of the Russian culture, in all its flaws, risks and
contradictions. This action of the second tale that Dostoyevsky says happens “at the very present
time” is the meaning of the book for the social conflicts of the nation. The second tale is woven into
the first. Without the national analysis, the family story is “hardly even a novel”. The family story, in
its narrative of the identity and relations of the main characters, serves to make the deeper story
comprehensible, the story of Russia.

BoinoHuTh pedepupoBanme tekcta. 2. Carry out a review of the text (orally). The British
people are probably the greatest newspaper readers in the world. This explains the fact that there are
quite a lot of editions of different kinds. Generally, all the newspapers are divided into two groups.
On the one hand, there are “quality” newspapers, which publish analytical articles on serious topics,
involving economy, politics and business issues. Among the “quality” papers are The Times, The
Guardian, The Financial Times, The Independent. Their circulation is not large, but their reputation
is unshakeable. On the other hand, there are “popular” papers, or “tabloids” which are considered
entertaining rather than informative. People buy such kinds of papers to learn the latest news on
sports events, private life of celebrities and rumors. Their circulation is much larger compared to
“quality” papers. They are usually less in size and use large letters for the headings to report
sensational news. The news-papers of this kind have the word “Daily” in the name. There are usually
a lot of photographs, crosswords, sketches, and comics in these papers. Among them the most
popular are Daily Express, The Sun, Daily Mail, Private Eye, Daily Mirror, Daily Star and others.

BrickasbiBanue nmo teme. 3. Speak on. Reading plays a very important role in the life of
people. It educates a person, enriches his intellect. Books help to mould a person“s character, from
his moral values. Besides, books bring pleasure and delight. It*s a wonderful way of spending spare
time. Sometimes we read the same book again and again. O6cyxaenue Temsl. 4. Your point of view.
a) The Internet and TV will kill books, won“t they? b) Watching films is better than reading, isn*t it?

1. IlepeBeuTe cI0Ba M CIOBOCOYETAHUS B CKOOKaX Ha PYCCKUH SI3BIK.

Bocnosnb3yiiTech clioBaMu U3 HUKECIEAYIOIIETO IEPEUHS:

N3ygaer anrnuiickuii; paboTa; MacTepCcTBO; CITYXKAIIHiA; 00IIAThCS;

Tese()OH; KITMEHTHI, KOMITaHUSI.

Telephoning is one of the most challenging issues of any official’s (1. work).

The ability to speak with partners and (2. clients) on the phone shows the efficiency and (3.
professionalism) of any (4. clerk) and what is more important —the image of your (5. company). So,
learning how to (6. communicate) well on the (7. telephone) is one of the top priorities for everybody
who (8. studies English)

and uses it at work.

[IpaBunbHble BapuaHThl oTBeTa: 1. Pabora; 2. Knmentsr; 3. MacrepctBo; 4.Cinyxamuii; 5.
Kommanwus; 6. O6matecs; 7. Tenedon; 8. M3ydaer aHrIuiicKuid.

2. IlepeBeuTe CIOBA U CIIOBOCOYETAHUS B CKOOKAX HA PYCCKUH S3BIK.

Bocnosnp3yiiTech clioBaMu U3 HUKECIEAYIOIIETO EPEUHS:

YMCTBEHHBIE CTIOCOOHOCTH; BO3MOKHOCTb, COOECE0BaHUE; TNYHOCTD,

pe3roMe, aMOuITY; paboTa; MOKa3bIBaTh.

The employment (1. interview) is the most important event in the entire (2.job) search
process. Your (3. resume) sets forth the facts about you; the interview

presents you with the (4. opportunity) to bring your resume to life and to (5.demonstrate) your
(6. intelligence), competence, (7. ambition) and (8. personality).

[IpaBunbHbIe BapuaHThl 0TBeTa: 1. CobecenoBanue; 2. Pabora; 3. Pestome;
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4. Bo3M0kHOCTB; 5. [Toka3biBaTh; 6. YMCTBEHHBIC ClIOCOOHOCTH; 7. AMOULMY; 8.JIMUHOCTD.

3. [lepeBenuTe c0Ba U CIIOBOCOYETAHUS B CKOOKAX Ha PYCCKUM S3BIK.

Bocnonp3yiTech c10BaMu U3 HUKECIEAYIOLIETO MEPEYHS:

Pabora; pe3toMe; COnpoBOUTENBHOE MUCHbMO; KOMIIAHUS; TOJKHOCTD;

MUChMEHHBIC HABBIKYU; TIPUMED; MPeJIaraer.

(1. A cover letter) is a short letter that introduces your (2. resume) to the (3.company) you are
applying to 4. (work) for. Your cover letter states why you want

to work for that company and why you would be good for the (5. position). It (6.

offers) a 'quick overview' of why you should get the job. It also gives an (7.example) of your
(8. writing ability) and attention to detail.

[IpaBunbHble BapuaHThl oTBeTa: 1. ConpoBoauTenbHOE MMCHMO; 2. Pe3tome;

3. Kommanwus; 4. Pab6ota; 5. lomkuocTs; 6. [Ipeqmaraet; 7. [Ipumep; 8.IlucrMeHHbIC HABBIKH.

4. IlepeBeauTe ClIOBa U CIIOBOCOYETAHUS B CKOOKAX HA PYCCKUH S3BIK.

Bocnosnb3yiiTech clioBaMu U3 HUKECIEAYIOIIETO EPEUHS:

BponupoBanue otens; OuzHec; opraHu3ays Moe3IK1; NOCTaBIINUKHY;

KOMMYHHKAI[MOHHbIE TEXHOJIOTUH; TOTPEOUTENH; IEI0Bask MOE3/Ka;

MyTEIIEeCTBOBATh.

Traveling is an essential part of any (1. business). Even with new (2.communication
technology) business people have to (3. travel) much as it's particularly important to establish good
face-to-face relations with partners, (4.suppliers) and (5. customers). The top priority for business
travelers is good organization of their (6. business trip). Generally, that is the responsibility if a

Secretary of a Personal Assistant. (7. travel arrangements) involve booking tickets

for a plane or train, transport to and from the airport, (8. booking accommodation),

making appointments and arranging meetings.

[IpaBunbHble BapuaHThl oTBeTa: 1. busHec; 2. KoMMyHHKanimoHHbIE

texnosioruu; 3. [lyremectBoBath; 4. [loctaBmukwy; 5. [Torpedurenu; 6. Jlenosas

noeszaka; 7. Opranu3zanus noe3aku; 8. bpoHuposanue oTens.

5. IlepeBenuTe c0Ba U CIIOBOCOYETAHUS B CKOOKAX Ha PYCCKUM S3BIK.

Bocnone3yiTecs c1oBaMu U3 HUKECIEAYIOIIETO MIEPEYHS:

VYcnoBus; 10roBop; CoramieHue; OCHOBaHUs; Cy; 00sS3aHHOCTH;

CTOPOHBI; IIPaBa.

The purpose of a (1. contract) is to establish the (2. agreement) that the (3.parties) have made
and to fix their (4. rights) and (5. duties) in accordance with

that agreement. (6. The courts) must enforce a valid contract as it is made, unless

there are (7. grounds) that bar its enforcement. Statutes prescribe and restrict the

(8. terms) of a contract where the general public is affected.

[IpaBunbuble Bapuantsl oteera: 1. Cyn; 2. Cornawmenue; 3. Croponsl; 4.IIpasa; 5.
O6s3annocTH; 6. Cyn; 7. OcHoBaHus; 8. Y ClI0BUS.

TeMbl NUCbMEHHBIX PadoT:

[To paznmeny 1CTunucTudeckne 0COOEHHOCTH PEUH B JCTOBBIX IIEIISX.

Crneuunduka oTAenbHbIX GYHKIIMOHAIBHBIX Pa3HOBUIHOCTEHN S3bIKA AEIOBOTO OOIIEHUSI.

ITo pazneny 2CTparernu IUIAHUPOBAHUSI U TTOATOTOBKH (ITyOJIMYHOTO) BBICTYIIIICHUS B cepe
JIEJIOBOrO OOIIIEHUS.

Kpurepuu ycrneurHoro myOJUYHOTO BBICTYIUICHUS B JENOBOM KOMMYHHKAIUU (IO BHJIaM
MyOJUYHBIX BBICTYTUICHUH ).

ITo pazneny 3AHanu3 obOpas3na AeiI0BOM >KypHAIUMCTHKH. [lepeBos OpHUTrHHAIBHOTO TEKCTa
JIETTIOBOM HaIpPaBJICHHOCTH.

[To pasmeny 4Ananu3 rpaduku, KOMIIO3UIIUU U COJEP)KAHUS OTACIHHBIX Pa3HOBHIHOCTEH
JIETIOBOM TOKyMEHTAIMH (aHam3 00pasIioB).

Hanucanue (co3nanue) nenoseix nucem (Business letters).

I'padpuaeckoe ohopmienne E-mail.

Hanucanue otuera (Report) mo 3aganHoi cCUTyaIuu.
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Hanucanue pesrome (CV/Resume).
Hanucanne motruBanmonHbsix muceM (Application letters).

Hamnucanue 6naromapctBennsix nucem (Thank-you letters).

MeTtoauueckie peKOMEHJAIUK AJii O0y4arolmMXCcs MO0 OCBOCHUIO AMCUUIUIMHBL 1. M3ydeHue
JTUCIUTUINHBI «J[eT0BOM MHOCTPAHHBIN SI3BIK» SBISETCS OCOOCHHO BA)XKHBIM B BBHICIICH IIKOJIE, IIOATOMY
MarucTpaHTaM HEOOXOAMMO YAENUTh €€ H3Yy4YeHUI0 oco0oe BHUMaHHE. 2. YCIeNHOe H3y4YeHHe
WHOCTPAHHOTO $I3bIKA BO3MOXXHO TOJBKO TPU CUCTEMATHUYECKON CaMOCTOSATENIbHOW paboTe Ham HHM.
BaxHnyio ponb Tpu 3TOM UTpalOT HAKOIUIGHHWE JOCTAaTOYHOTO CJIOBApHOrO 3amaca, 3HaHHe
rpaMMaTHYECKUX KOHCTPYKIMA U (DOHETHUECKOTO CTpOs H3ydaeMoro s3bika. 3. Jlms oOpa3oBaHus
YMEHHMM M HaBBIKOB pabOThI HaJ TEKCTOM 0e3 cioBaps HE0OXOoJuWMa peryispHas U CUCTeMaTHuecKas
paboTa HajJ HAKOIJICHHEM 3amaca CIOB, a 3TO B CBOIO Ouepellb, HEM30€KHO CBS3aHO C Pa3BUTHEM
HaBBIKOB PabOThl co cioBapeM. Kpome Toro, /s Oosiee TOYHOrO MOHUMAHHUS COJEP)KaHUS TEKCTa
PEKOMEHIYETCSl UCTOIB30BaHUE TPAMMATHYECKOT0 M JIGKCHUECKOTO aHanm3a Tekcta. 3.1. PaboTy Han
3aKperyieHueM U 00OoraieHHueM JIEKCHUYECKOro 3amaca peKOMEHAYEM CTPOUTh CIEAYIOUIUM 00pa3oM:
3.1.1. O3HakoMbTECh C PabOTOH CO CIOBApeM — HM3YyYUTE MOCTPOEHHE CIOBApsl U CHUCTEMY YCIOBHBIX
obo3Hauenmii. 3.1.2. BrimuceiBaliTe HE3HAKOMBIC CJIOBA B TETpaab B HCXOmHOHW Qopme ¢
COOTBETCTBYIOIIIEH TPaMMaTHYECKON XapaKTePUCTUKOMU, T.€. UMEHA CYIIECTBUTEIbHBIC B MMCHHTEILHOM
najie’)ke eIWHCTBEHHOTO 4YHUCNa, YyKa3blBas, [UIsi HEMPaBWIbHBIX TIJIarojOB OCHOBHBIE (DOPMBI;
npuiaraTeabHble — B KpaTkoi ¢opme. 3.1.3. 3ammchiBasg aHIIMHACKOE CIOBO B €0 TPaAUIIMOHHOMN
opdorpadun, HanmuIUTE PAIOM B KBAAPATHBIX CKOOKaxX €ro (oHETHYeCKyr TpaHCKpumnuuwo. 3.1.4.
BreinmuceiBaiiTe ©  3amoMuHAlTE B TEPBYIO odepenb Hauboliee  yIMOTPEOUTENbHBIE TJaroJibl,
CYILIIECTBUTEINIbHbIC, MpUiaraTeibHbIE U Hapeuus, a TakKe CTpOeBble clioBa (T.e. BCE MECTOMMEHWS,
MOJIaJIbHBIC TJIArOJIbI U BCTIOMOTATEIbHBIC TJIATOJIBI, MIPEAJIOTH, COO3bI M YacTullsl). 3.1.5. YuurteiBaiite
IIPU NIEPEBOJIE€ MHOTO3HAYHOCTh CJIOB U BBIOMpaiiTe B clioBape MOAXOAIIee 110 3HAYCHUIO PYCCKOE CIIOBO,
UCXOJs ™3 OOIIero colepkaHus TmepeBoguMoro Tekcra. 3.1.6. BrImuceiBas Tak Ha3bIBaeMbIC
WHTEpHALMOHAJIbHBIE CJI0Ba, 0OpaTUTe BHUMAHHUE HA TO, YTO HApAIy C YacThIM COBIMAJEHUEM 3HAYCHHI
CJIOB B PYCCKOM W WHOCTPAaHHOM sI3bIKaxX OBIBAET CHIJIBHOE PAacXOXJCHHE B 3HaueHusx cios. 3.1.7. B
KaXKIOM SI3bIKE UMEIOTCA CHelH(pUUECKHe CIIOBOCOYETAHUSI, CBOUCTBEHHBIE TOJIBKO JAaHHOMY SI3BIKY. DTH
YCTOHYHBBIC CIOBOCOYETAHUS (TaK HA3bIBAEMbIE MIMOMATUYCCKUE BBIPAXKEHUS) SBISIOTCS HEPa3phIBHBIM
LEJIbIM, 3HaYeHHE KOTOPOT0, HE BCETJa MOXKHO YSCHUTH ITyTEM IEpPEeBOJia COCTABISAIONINX ero cioB. 3.1.8.
YCTOWUYNBEIE CIIOBOCOYETAHUS OJHOTO S3bIKA HE MOTYT OBITh OyKBAJIBHO IMEPEBENCHBI Ha JAPYroi S3bIK.
Takue BbIpakeHHS CIIEIyeT BBINUCHIBATH M 3ay4ynMBaTh HaW3ycTh LenukoM. 4. J[ns mpakTudeckoro
OBJIAJICHUS] MHOCTPAHHBIM SI3BIKOM, HEOOXOJIUMO YCBOUTH €r0 CTPYKTYpPHBIE OCOOCHHOCTH TE€, KOTOPHIC
OTJIMYAIOT €r0 OT PYCCKOTO si3bIka. K TaKUM 0COOEHHOCTSIM OTHOCHUTCSI, IPEXK/I€ BCErO, TBEPIbIM MOPSA0K
CJIOB B MIPEAJIOKEHUH, a TAK)KE HEKOTOPOE YMCIIO TPAMMATUYECKUN OKOHUYAHUH M CIIOBOOOPA30BaTEIbHBIX
cypdurcoB. 5. YueOHbIE yMEHHUs, HEOOXOIUMBIE JIS YCICHNTHOW y4eOHOH AESITEIBPHOCTH, MOXKHO H
HY>KHO pa3BUBaTh CAMOCTOSITEILHO U C TIOMOIIBIO TpernoAaBarens. 6. Eciu cTyneHTaMu mpomycKarTCs
3aHATHA, 10 KaKUM Obl TO HU OBbUIO MpPUYMHAM, OHU 00S3aHBI CAMOCTOSITENIBHO M3Y4YUTh TOT MaTepual,
KOTOpBIA ObUT TPOWIEH B ayIUTOPUU, U BBHIIIOJHUTH BCE 3aJaHUsS, KOTOpBIC IMpejiaraiuch
IpenoaaBaTeniemM.

5.3 IPOMEXYTOUYHASA ATTECTALIUA
TumnoBble KOHTPOJIbHBIC 33/JIaHUS WM HWHBIE MaTepUaNIbl, HEOOXOAUMBIC NJIS OLICHKH 3HAHHMA,
YMEHHMM, HaBBIKOB M (WIM) OMNbITa JESATENbHOCTH, XapaKTepPU3YyIOIIUX dTanbl (HopMHpOBaHUS
KOMIIETSHIIHI B MPOIIECCE OCBOSHUS 00pa30BaTeIbHOM MPOrpaMMEI 7 ceMecTp
HToroswblii TecT (¢ 0TBETaAMM) AJI51 NPOBEPKU CHPOPMHUPOBAHHOCTH KOMIIETEH Ui
YK-4. CriocobeH OCyIIeCTBIAThH JeNOBYI0 KOMMYHHUKAIMIO B YCTHOW M MUCHbMEHHOW (opmax Ha
rocyJIapcTBEHHOM si3bIke Poccuiickoit denepaniuu 1 MHOCTPAaHHOM(BIX ) SI3bIKe(axX)
1. IIpounTaiiTe TekcT U BbIOepuTe NpaBWIbLHBIH 0TBeT Which of the following is a common
strategy to mitigate the seasonality of tourism?
A) Increasing prices during the peak season.
B) Focusing only on one strong market segment.
C) Developing festivals and events during the off-peak season.
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D) Reducing marketing efforts.
IIpaBuibHbIN BapuaHT oTBeTa: C
2. IIpoumTaiiTe TEeKCT U BhIOepUTE NMPpaBUJILHBIA 0TBeT Which of the following is an example of the direct
economic impact of tourism?
A) A restaurant supplier hiring more staff due to increased orders from tourist-area restaurants.
B) A tourist paying for a hotel room.
C) A local farmer selling produce to a company that supplies cruise ships.
D) A taxi driver spending his income on rent at a local property.
Otset: B
3. [Ipoyuraiite TekcT U BbIGepUTe NMpaBUIbHBIH 0TBeT. The concept of "carrying capacity" in tourism is
crucial because it refers to:
A) The number of passengers an airplane can hold.
B) The maximum number of visitors an area can sustain without unacceptable deterioration of its physical,
ecological, and social environments.
C) The financial capacity of a country to invest in tourism infrastructure.
D) The ability of a tour bus to carry luggage.
[IpaBunbHBIN BapuaHT OTBeTa: B
4. IlpounTaiiTe TeKCT U BbIOEpUTe NpaBWiIbHBINA oTBeT. Which organization is a leading international body in
promoting responsible, sustainable, and universally accessible tourism?
A) World Trade Organization (WTO)
B) International Monetary Fund (IMF)
C) World Tourism Organization (UNWTO)
D) World Health Organization (WHO)
Otget: C
5. IlpouuTaiiTe TeKCT U BbIOepUTe NMpaBUIbHBIA oTBeT. What is a primary motivation for a
tourist classified under the "VFR" segment?
A) Visiting Friends and Relatives
B) Venturing For Recreation
C) Voyaging For Riches
D) Valuing Foreign Religions
Otget: A
6.IlpounTaiiTe TeKCcT U BbIOepUTe NMpaBUWbHbIN oTBeT. The term '"leakage" in the tourism
economy refers to:
A) Tourists leaving the destination early.
B) The loss of revenue from the destination to pay for imported goods and services.
C) A decline in the number of tourist arrivals.
D) Water and sanitation issues in hotels.
OrtgeT: B
7.0IpounTaiiTe TeKCT U BbIOepuTe NMpPaBUIbHBIA 0TBeT. Which of the following is a key social
negative impact of tourism?
A) Job creation
B) Commodification of culture
C) Infrastructure development
D) Increased tax revenue
Otset: B
8.IIpounTaiiTe TeKCT U BbIOepHUTE NPaBUIbHBIN 0TBeT. The multiplier effect in tourism describes:
A) The number of photos tourists take.
B) How one dollar of tourist spending circulates and re-circulates through a local economy.
C) The rapid increase in tourist numbers during peak season.
D) The effect of marketing on attracting different tourist segments.
Otset: B
9. IlpouuTaiiTe TeKkcT M BblOepuTe NMpaBWJIbHBbIIH oTBeT. What is important that gives your
reader his/her impression of you and your company?
a. The style of a business letter
b. The first sentence or paragraph of the letter
c. The length of the letter

37



IIpaBuiabHbIH OTBET O
What is the primary economic benefit of tourism for a host destination?
A) Increased cultural exchange
B) Generation of foreign exchange and income
C) Preservation of historical sites
D) Promotion of international peace
IIpaBuiabHbIMH 0TBET B

11. YeranoBure coorBercTBHe Match:

1.will go
2.went
3.go
A. future
B. present
C. past
IIpaBuabHblii otBet 1. A2. C3. B
12. YcranoBure coorBeTcTBHe Match:
1.has gone
2.went
3.had gone
A. Past Perfect
B. Present Perfect
C. Past Simple
IIpaBuabHbli oTBet 1. B2. C3. A
13. YcranoBure coorBercTBHe: Match:
1.does
2.did
3.have done
A. Present Simple
B. Past Simple
C. Present Perfect
IIpaBuabHubii oTBet 1. A2. B3. C
14. YcranoBute coorBercTBHe: Match:
1.will do
2.would do
3. would have done
A. Conditional
B. Future
C. Second Conditional
IIpaBuabHnbii oTBet 1. B2. A3. C
15. YcranoBuTe npaBuiIbHOE COOTBETCTBUE TJIAr0JIOB B MPEIJI0KEHUU
I health insurance.
2) He health insurance.
3) We health insurance last year.
BapuaHTbl OTBETOB:
a) have
0) didn'thave
B) has
IIpaBuabHbIi oTBET: 1-a, 2-B, 3-0
16. 3akonunTe Pppasdy. OTBeT ciieayeT 3aHCATH ¢ MATECHLKOH OYKBbI, B HMEHHTEJILHOM IaJexKe.
3aKOHUYUTE Pa3roBOP CO CIyKaluM oTeis. BcraBbTe moaxoasiiee mo CMbICTY CI0OBO HIIN
cioBocouetanue. 1. YOU: Hello, My name is Dennis. I have a
IIpaBUIbHBIH O0TBET: reservation
17. YcraHoBuUTe NMOC/I€A0BAaTENbHOCTD International Tourism Marketing Strategy
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Place the following international marketing strategy steps in correct sequence.

A. Develop Market-Specific Campaigns

B. Analyze Global Marketing Trends

C. Identify Cultural Communication Barriers

D. Allocate International Marketing Budget

E. Implement Multi-channel Global Campaign

F. Measure Cross-Cultural Campaign Effectiveness

IIpaBuabHblii 0oTBeTB >C —>D > A - E—>F

18. YcTanoBuTe nocjaenoBaTeJbHOCTE International Sustainable Tourism Standards
Arrange the following international sustainability standard implementation steps in proper order.
A. Benchmark Against Global Standards

B. Conduct Sustainability Gap Analysis

C. Develop Implementation Plan

D. Train Staff in International Standards

E. Monitor Compliance with Global Requirements

F. Seek International Certification

IIpaBuabHblil 0TBeTA > B —>C —>D —>F—>E

19. YcTranoBuTe nocjaeaoBaTebHOCThb International Tourism Investment Planning
Sequence the following international tourism investment steps properly.

A. Assess International Investment Climate

B. Identify Foreign Investment Opportunities

C. Develop Investment Promotion Strategy

D. Conduct International Due Diligence

E. Negotiate with International Investors

F. Monitor International Investment Performance

B—-A—-D—->C—oE—>F

20. YcraHoBuTe mocjeaoBaTejibHOCTh Cross-Cultural Tourism Product Development
Arrange the following steps for developing cross-cultural tourism products in proper sequence.
A. Adapt Products to Local Cultural Norms

B. Research Cultural Differences and Similarities

C. Test Products with Target International Markets

D. Develop Multilingual Interpretation Materials

E. Identify Cultural Tourism Assets

F. Train Staff in Cultural Sensitivity

E—-B—-A—->D—->F->C

21. YcraHoBHUTE NOCJA€A0BATEIBHOCTS International Tourism Policy Framework
Sequence the following international tourism policy development steps correctly.

A. Align with International Tourism Agreements

B. Assess Current Tourism Policies

C. Consult with International Stakeholders

D. Draft New Policy Framework

E. Implement Policy Changes

F. Monitor International Compliance

HpasuiabHblii otBeT: B—A >C—>D —>E—>F

22. YcTraHoBUTE IPaBHJIbHOE COOTBETCTBHE. COOTHECUTE TIIAroJIbl C CYIIECTBUTEIbHBIMU
1) tolisten

2) toplay

3) towrite

BapuaHTbI0TBETOB:

a) football

0) music

B) anarticle

IIpaBuabHbIi oTBeT: 1-0, 2-3, 3-B

23. YcTranoBuTE nocjienoBaTebHOCTh Global Tourism Crisis Management

Order the following global tourism crisis management steps in logical sequence.

A. Establish International Communication Networks
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B. Identify Global Risk Factors
C. Coordinate with International Organizations
D. Develop Multilingual Crisis Protocols
E. Implement Global Monitoring Systems
F. Train International Response Teams
IHpaBuiabHblili oTBeTB >E—>A >D —>F—>C
24. YcTaHOBHTE cOOTBeTCTBHE. Match:
1.has done
2.had done

3.has been doing
A. Present Perfect
B. Present Perfect Continuous
C. Past Perfect
Ipasuabhblii otBer 1. A2. C3. B
25. YcraHoBHTE coOTBeTCTBHE. Match:
1.has done
2.has been doing

3.had done
A. Present Perfect
B. Past Perfect
C. Perfect Continuous
IpaBuiabHblii oTBeT 1.A2.C3.B
26. YcraHoBHTE cOOTBeTCTBHe. Match:
1.had done
2.had been doing

3.did
A. Past Simple
B. Past Perfect
C. Past Perfect Continuous
IpaBuiabhblii orBet: 1. B2. C3. A
27. YcTaHOBHTE cOOTBeTCTBHE. Match:
1.will do
2.will have done
3.would do
A. Future
B. Conditional
C. Future Perfect
IIpaBuabHubiii oTBet 1. A2. C3. B
28. YcraHoBuTe cooTBeTcTBHE. Match:
1. Burglary

2. Robbery

3. Shoplifting
A. Stealing from people
B. Stealing from houses
C. Stealing from shops
IpasuabHblii oTrBer 1. B2. A3. C
29. YcTaHOBHTE COOTBeTCTBHE: Match:
1.does
2.is doing
3.was doing
A. Present Simple
B. Past Continuous
C. Present Continuous
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IIpaBuabHbli oTBet 1. A2. C3.B

30. YcraHoBute cooTBeTcTBHE Match the terms (1-10) with their definitions (A-J):
Multiplier Effect

Leakage

Carrying Capacity
Seasonality

Cultural Commodification
Sustainable Tourism
Infrastructure

Direct Economic Impact
VFR

0. All-Inclusive Resort

i e A o e

The process of transforming cultural traditions and artifacts into marketable products for tourists.
B. A type of accommodation where guests pay one price that includes rooms, meals, drinks, and other services.
C. The maximum number of visitors an area can sustain without unacceptable deterioration of its environment
and culture.
D. The initial spending by tourists on services like hotels, restaurants, and attractions.
E. The loss of tourism revenue from a destination when it is used to pay for imported goods and services.
F. A tourist segment categorized as "Visiting Friends and Relatives".
G. Tourism that meets the needs of present tourists and host regions while protecting opportunities for the future.
H. The phenomenon where tourist activity fluctuates significantly based on the time of the year.
1. The basic physical and organizational structures (e.g., roads, water supply, airports) needed for a society to
operate.
J. How one unit of money spent by a tourist circulates and re-circulates through a local economy, creating more
income.
IIpaBUIBLHBINA OTBET
J - Multiplier Effect
E - Leakage
C - Carrying Capacity
H - Seasonality
A - Cultural Commodification
G - Sustainable Tourism
I - Infrastructure
D - Direct Economic Impact
9. F - VFR
10. B - All-Inclusive Resort
HNucTpykuus no BeinosiHeHU0. [Ipu oTBeTE Ha BOMPOCHI:
Br16path oiuH paBUIIBHBIN OTBET. J|0MONMHUTE (hpa3y, COMOCTaBUTh, YCTAHOBHUTH MOCIIE0BATEILHOCTD

NN R WD =

Bomnpocsl 111 caMOCTOATENBHOM NOATOTOBKH K 3a4ETY C OLICHKOU
. What is “to keep fit”?
. Why has keeping fit become a “growing industry”?
. What do people do to keep fit and stay healthy?
. Do all the efforts people make to keep fit help them stay healthy?
. Do people in Great Britain have to pay for medical treatment?
. What is the NHS?
. What does being on the GPs list mean to a person?
. Are GPs trained in any particular subject?
. How can a person make an appointment with a specialist doctor in the UK/the US?
10. What are Medicaid and Medicare?
11. Why do people buy private health insurance in Great Britain/the US?
12. Can a patient call a doctor out to visit him in Great Britain/the US?
13. What happens to emergency patients without medical insurance in the US?
14. Do you pay the complete cost of medicines, dental services and glasses under the NHS?
15. Will an overseas student normally receive NHS treatment for an illness that began before he came to
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Britain?

16. Where can you get the address of the local NHS Family Practitioner Committee?

17. Are doctors obliged to accept anyone who wants to be placed on their lists?

18. When you first go to the doctor, what must you do if you are accepted?

19. What will the doctor do?

20. What will the NHS Family Practitioner Committee do?

21. Who do you pay for prescriptions?

22. Is vision testing free?

23. Are glasses free?

24. In what circumstances will an overseas student receive NHS advice and treatment for an illness that
began before he came to Britain?

25. What will normally happen if an overseas student wants treatment in Britain for an illness he first
began to suffer from in his own country?

26. Why is it particularly important to know whether you are being treated as a private patient or an NHS
patient?

27. What should you do before coming to Britain?

28. In what two ways are students treated differently in Northern Ireland?

29. What are the problems of Russian medicine?

30. Why are Russian hospitals able to survive?

31. What does the strength of Russian medicine lie in?

32. Why would it be unfair to say that Russian medicine is in a horrible situation?

33. What are the types of insurance Americans can have?

34. What can happen if you have no insurance?

35. How is health insurance actually arranged?

36. How long does an American woman usually stay in the hospital when she has a baby?
37. How are doctors paid?

38. Is the dental care different from regular health care?

39. How are emergency situations dealt with in the US?

40. What is a typical working day of a doctor like?

41. What are his job responsibilities?

42. What is number one priority in medicine?

43. What would an ‘ideal meal’ for you be like?

44. What would you recommend your friend to do if he is constantly coughing and sneezing?
45. Why are so many people concerned about environmental issues?

46. How do companies respond to environmental issues and problems?

47. What is managerial ethics?

48. What is unethical management based on?

49. What are the main principles of ethical management?

50. What are the most vulnerable groups of population in any society?

51. What are the most widespread young people's addictions?

52. What do you personally recommend to do to distract young people from their anti-social pastimes?
53. What is communication?

54. What are the main forms of communication?

55. What are the forms of verbal and non-verbal communication?

56. What are the peculiarities of business communication?

57. What is the main concept underlying business communication?

58. What are the advantages and disadvantages of written/oral communication?

6. METOINYECKHUE MATEPUAJIBI, OITPEJEJIAIOHIUE ITPOLIEAYPbBI OLIEHUBAHUSA
KommuiekT OLEeHOYHBIX CpEeACTB XpaHUTCA Ha Kadeape, MOMJICKUT OOHOBICHHIO IO Mepe
HeoOXxomumocTh. JIJIs TPOMEKYTOUHOM arTecTaliuk B BUJE 9k3aMeHa Kaxaoe OC Mo JUCIMIUIMHE
OOHOBIISIETCA M yTBEpKAaeTcs 3a 14 qHel 10 Hadana CeCCHOHHOTO TMepHojia M XPaHUTCA B HEJAOCTYITHOM
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MecTe OT HECAHKIIMOHUPOBAHHOTO A0CTyNa. OTBETCTBEHHOCTh HECET Kadepa.

[Topsimok mpoBeAEHUST TEKYLIEro KOHTPOJS YCIEBAEMOCTH M IMPOMEKYTOYHOM aTTeCTaluuu
obyuaromuxcst mo OIIOIT permamentupytorcs [lonokeHneM O TEKyIIeM KOHTPOJIE YCIIEBAEMOCTH H
IIPOMEKYTOUHOM aTTecTalli 00yJaroMXcs o MPorpaMMaM BbICIIEro 00pa3oBaHUsl.

Texymmii KOHTPOJIb YCIIEBAEMOCTH SIBIISAETCS (POPMOI KOHTPOJIS KaueCcTBA 3HAHUH 00ydaromuxcs,
OCYIIIECTBIISIEMOTO B MEKCECCHOHHBIN MepuoJl OOy4YeHUs C LEeJIbl0 ONpeAeNeHUs KauecTBa OCBOCHUS
OIIOII.

Texkymuit KOHTPOJIb YCIIEBAEMOCTH OCYIIECTBIISCTCS: Ha JEKIUAX, TPAKTHUECKUX (CEMUHAPCKUX)
3aHITHSIX, B paMKaX KOHTPOJIIS CAMOCTOSITENIbHON paOOTHI.

OO6yuvaronuecs 3apaHee HHQOPMHUPYIOTCS O KPUTEPUAX M MPOLEAYpe TEKYIIEro KOHTPOJSA
yCIIEBAEMOCTH TPETIOIaBaTEISIMU 10 COOTBETCTBYIOIICH yUeOHON AUCIUILTHHE (MOTYIIS).

YcneBaeMoCcTh TNpU TEKYIIEM KOHTPOJIE XapakTepu3yeT OO0BbeM M KauyeCTBO BBIMOJIHEHHON
oOydaromuMcst paboThl IO JUCIHUILTHHE (MOIYITIO).

[legarornyeckue BUIbI U (POPMBI, UCIIOJIb3yEMBIE B MPOIIECCE TEKYIIEr0 KOHTPOJIS YCIIeBAeMOCTH
00y4aromuxcsi, ONPEENIOTCS METOIUYecKOo Komuccueil kadenpesl. BpiOupaemblii BHI TEKyIEro
KOHTPOJII OOecrieurBaeT HamOoJee MOJHBIH U OOBEKTHBHBIM KOHTPOIb (M3MEpeHHE M (UKCHUPOBAHUE)
YPOBHS OCBOCHUS PE3yIbTATOB O0YUCHHUS 110 TUCIUTUTHHE.

[IpenogaBatenu NpeaoOCTaBISAIOT CBEAEHUS O TEKYIIEH yCIeBaeMOCTH OOy4aloluXCsl B paMKax
MPOBEJICHUST TEKYIIEH aTTecTallid B CEMECTpPe B JIeKaHaThl/ Y4eOHBIM OTAEeN WHCTHTYTa B CPOKH,
ONpeIeJICHHbIE BHYTPEHHUMH PACIIOPSANTEIbHBIMU JOKYMEHTAMU UHCTUTYTA.

B memsx o0ecrmeueHuss TEKYIIEro KOHTPOJS YCIIEBAEMOCTH IMPETNoJaBaTellb MPOBOIUT
KOHCYJIbTALINH.

[IpenogaBaTens, Beaymuii 3aHSITHS CEMUHAPCKOTO THIIA, IPOBOJUT aTTECTAIIUIO O0YJaIOIINXCS 32
NpOIIEAINI Tepuoa. ATTecTalus NpPOBOAMUTCS, €CIM TMPOBEACHO HE MeEHee 3 TPaKTUYECKHUX
(ceMHUHApCKUX) WIN JTA0OPATOPHBIX 3aHATHI, B YCTAaHOBIICHHBIC JACKAHATOM CpPOKH, HE pexe 1 pasa 3a
yueOHbIl ceMecTp. OOyyaronuecs: aTTECTYIOTCSl yTEM BBICTABJICHHUS B COOTBETCTBYIOIIYIO IPYIIIOBYIO
BEJIOMOCTb 3aIMCEN [0 CUCTEME: «aTTECTOBAH UJIU «HE aTTECTOBAH).

[IpenonaBarenb, TPOCTABIIASI UTOTM TEKYLIEH aTTECTAlMU, HOBOAUT PE3yJbTaThl aTT€CTAlUU 0
CBEIICHMSI CTYACHUECKON TpYyNmbl U OOBSICHSIET NPUYUHBI OTPUIIATEIBHON aTTeCTallud IO 3amlpocy
00ydJaromerocs.

[Ipu arrecTaruu 00yJaroIMXCsl YYUTHIBAIOTCS CIEAYIONINE (PaKTOPHI:

— pe3yabTaThl pabOThl HA 3aHSTHUSIX, TOKa3aHHBIE MPU 3TOM 3HAHUA M0 AUCUUILTUHE (MOIYIIO),
YCBOEHUE HABBIKOB IPAKTHMYECKOTO IPUMEHEHHs TEOPETUYECKUX 3HAHUM, CTENEHb AKTHUBHOCTH Ha
IIPAKTUYECKUX (CEMUHAPCKUX ) 3aHATHSX;

— pe3ynbTaThl U AKTUBHOCTh YYaCTHUSl B CEMUHApaxX U KOJUIOKBUYMaXx;

— pe3yJbTaThl BHIMOJIHEHHSI KOHTPOJIbHBIX paboT;

— pe3ynabTaThl W OO0BEM BBIIOJIHEHHBIX 3alaHU B paMKaX CaMOCTOSATEIbHOW padOThI
00y4Jaromuxcs;

— Ppe3yNbTaThl JUYHBIX O€CEl CO CTYJEHTAaMH 10 MaTepHaly y4eOHOW TUCIMIUIAHBI (MOTYJIf);

— TIOCEUIeHHE CTYJIEHTaMH, CEMUHAPCKUX M MPAKTUUYECKUX 3aHATUH, 1a00paTOpHBIX padoT;

— CBOEBPEMEHHAsl JMKBUAALMS 33J0JDKEHHOCTEM IO MPONACHHOMY MaTepHally, BO3HHUKIIUX
BCJIE/ICTBUE MPOMYyCKa 3aHATHH 1100 HEyIOBJIETBOPUTENBHBIX OLIEHOK MO pe3yjibTaraMm paldoThl Ha
3aHSATHUSX.

— Pe3yNbTaThl IPOXOXKACHHUS KOHTPOJIbHBIX TOUEK MO TUCLHUIIINHE.

I[Ipome:xyTouHasi arrecTanus OOYYaIOIIMXCS HMHCTUTYTa SBisieTcss (GOpMOM  KOHTPOJIS
pe3ynbTaToB O0YYEHUS MO TUCIUILIMHE C [ETbI0 KOMIUJICKCHOTO OIMPEACTICHHS COOTBETCTBHUS YPOBHS U
KayecTBa 3HAHUM, YMEHUN U HABBIKOB OO0y4aloUIuXcs TPpeOOBaHUSM, YCTaHOBJICHHBIM 00pa30BaTeIbHON
IIPOrpaMMoi.

DopMHUpPOBAaHHE OLEHKU TEKYLIErO KOHTPOJISI YCIIEBAEMOCTH U MPOMEKYTOYHOM aTTECTAIlMU IO UTOraM
OCBOGHUSI TUCITUILIMHBI OCYIIECTBISICTCS C HCIIOJIB30BAHUEM IMSITHOAUTEHOW CHCTEMbI OLEHKH 3HAHHMA
oOydJaronuxcs.

Meroanueckue MaTepuabl, ONpeaesionne TpoLeypbl OLlEHUBAaHUS 3HAaHUM, YMEHHM, HABBIKOB
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U (WIM) OmBITA JEATENBHOCTH, XapaKTEePU3YIOIIMX 3Tamnbl (opMHpOBaHUS KomreTeHUUH I[Ipouemypsl
OLIEHUBAHMsI BKJIIOYAIOT B €05 TEKYLUI KOHTPOJIb M IPOMEXYTOUHYIO aTTECTALUIO.

TeKyH_II/II\/'I KOHTpPOJIb YCIICBACMOCTU MNPOBOAUTCA C HCIOJB30BAHUCM OLCHOYHBIX CPCACTB,

MIPEICTABJIICHHBIX B I1. 5 JaHHOTO MPWIOKEHU. Pe3ylbTaThl TEKYIIETO KOHTPOJISI TOBOJSATCS 10 CBEIACHUS
CTYJIEHTOB JI0 MPOMEXYTOUHOHM arTtectanuu. lIpoMexxyTouHas arrecranuss MPOBOAUTCS B 3adera C
OIIEHKON. DK3aMEH MPOBOAUTCA IO PACHHCAHUIO SK3aMEHAIIMOHHOM CECCHUM B THCHbMEHHOM BHJIE.
KomnyectBo BompocoB B 3k3ameHalmoHHOM 3amanuu — 30. IlpoBepka OTBeTOB U 0OBsBICHHE
pe3yabTaTOB MPOU3BOJIUTCS B JACHBb dK3aMeHa. Pe3ynbTarhl aTTecTaluu 3aHOCSITCS B dK3aMEHAITMOHHYIO
BEJIOMOCTb U 3aYETHYIO KHUXKKY CTyAeHTa. CTy€HThI, HE MPOIIEIIINE TPOMEKYTOUHYIO aTTECTAIUIO 110
rpaduKy CECCUH, NOKHBI TUKBUIUPOBATH 3aJ0JKEHHOCTh B YCTAHOBJIEHHOM TIOPSIJIKE.

7. OCOBEHHOCTHU OCBOEHUA JUCHUIIJINHBI AJ1 UHBAJIM10B U JIML C
OI'PAHUYEHHBIMHA BO3MOKHOCTAMU

AnanTupoBaHHBIE OLIEHOYHbIE MaTepHayibl cojepxarca B agantupoBaHHou OIIOIL
OOydenue oOy4aromUXCSs C OrPAaHMUYECHHBIMH BO3MOXHOCTSIMH 3I0POBBS MPH HEOOXOIUMOCTH
OCYIIECTBIISIETCSI Ha OCHOBE aJanTUPOBAaHHOW paboyeil mporpaMmbl C  HCIOJIb30BAaHUEM
CIIeluaJIbHbIX METOA0B OGy‘IeHI/IH U JUIAKTUYCCKUX MATCpUaioB, COCTABJICHHBIX C YUYCTOM
0COOCHHOCTEH TMCUXO(PU3NYECKOTO pPa3BUTHS, HHAWBHIYAJIbHBIX BO3MOXKHOCTEH U COCTOSIHHS
3I0pPOBbS TAKUX O0y4aronuxcs (00y4Jaromerocs).

CamocTrosaTenbHas paboTa 00y4yaroUMXcs C OrPaHUYEHHBIMU BO3MOXKHOCTSMHU 370POBbSI U
HWHBAJIMIO0B IMO3BOJISACT CBOCBPCMCHHO BBISIBUTDH 3aTPYAHCHUA U OTCTABAHHUC U BHCCTU KOPPCKTHUBLI B
y4eOHYyI0 NeaTenbHOCTh. KOHKpeTHBIEe (hOPMBI U BHIBI CAMOCTOSITEIIBHOW PaO0THI 00YJArOIITUXCS JIHIT
C OI'paHUYCHHBIMU BO3MOXKHOCTAMU 3O0POBbA U HMHBAJINWJOB YCTAHABJIMBANOTCA IMPCIIOAABATCIICM.
Beibop d¢opM U BHAOB CaMOCTOSTENbHOW pabOThl, OOYYAOMIMXCS C OrPaHUYCHHBIMHU
BO3MOXHOCTSIMU  3JO0POBbA W HUHBAJIHUAOB OCYHICCTBIIACTCA C YUCTOM HUX CHOCOGHOCTeﬁ,
OCOOCHHOCTEHl BOCHPHUATHS U TOTOBHOCTM K OCBOGHHMIO YydyeOHOro Marepuana. Dopmbl
CaMOCTOSITENIbHOW Pa0OThl YCTAHABIMBAIOTCS C YYETOM HMHIUBUAYAIbHBIX MCUXO(PU3UIECKUX
ocoOeHHOCTel (YyCTHO, TMCBMEHHO Ha Oymare WM Ha KOMITbIoTepe, B (OpMe TECTHPOBAHUS,
AJIEKTPOHHBIX TPEHAKEPOB U T.1I1.).

OcHoBHbIE (OPMBI TIPEACTABICHHUS OIICHOYHBIX CPEACTB — B Me4aTHOU (Gopme uinm B hopme
AJIEKTPOHHOTO JOKyMeHTa. /[ oOyyaromuxcs ¢ HapyLICHUSIMH 3pEHUS IpelycMaTpUBACTCS
BO3MOXXHOCTh MPOBEJCHHUS TEKYIIEro W IMPOMEXKYTOYHOIO KOHTPOJs B ycTHOM ¢opme. [l
00yYaromuxcsi ¢ HApyLUICHUSIMU CITyXa MpeayCMaTpUBaeTCs BO3MOXKHOCTh MPOBEACHUS TEKYLIETo U
IIPOMEKYTOUHOTO KOHTPOJISI B TUCbMEHHOU hopme.

Ta6muma 7.1. Kateropuu o6y4daromuxcst ¢ OB3, crmocoOsl BOCIpUATHS UMHU HHPOPMAITUH
Y METOJIbI UX OOYUYCHHUS.

Kareropuu oby4aromuxcs mo MeTtop! 00yueHUS
HO30JIOTUSIM

c Crerbie. Crioco0|AytnansHO-KHHECTETHICCKUE, TIpeaycMaTpHBaIOIINe TTOCTYIIJICHUE

HAPYIICHUSM [BOCTIPUSTHS yaeOHOM HHPOPMAITH TTOCPEIICTBOM CIIyXa H OCS3aHUSI.

Y 3pCHUS WHGOPMAITIH: IMoryT HuCHOIB30BaThCS NPU YCIOBUW, YTO BHU3yallbHAs WH(OpMAIUs]
0CS3aTEbHO- OyzeT amanTupoBaHa JJIs JIUIL C HAPYIICHUSIMA 3PCHUSI:
CITyXOBOI BU3yaJbHO-KHHECTETUUCCKHUE, MPEIIOJaratolie nepeiaay 1 BOCIPUATHE
CrnaboBupasimue. yaeOHOW MH(pOPMAIIMH ITPH MOMOIIIH 3PEHUS W OCSI3aHVS,
Croco0  BOCTIpUATHAQYJHO-BU3yallbHBIE,  OCHOBaHHBIE  Ha  IpEJACTaBIeHHE  Y4eOHOM
MHQOPMAITUH: MHQOPMAITUK, TPH KOTOPBIX 33JCHCTBOBAHO 3PUTEILHOE H CIYXOBOE
BpUTEIHHO- BOCTIPHUSITHC;,
0CsI3aTeIIbHO- ayTN0-BU3YaIbHO-KMHECTETUYCCKHE, Oa3MpYIONIUecs Ha MPeJCTaBICHUY]
CITyXOBOI WHQOPMAIUK, KOTOpas I[OCTYMMaeT IO 3pUTEIbHOMY, CIIyXOBOMY W

0CsI3aTEIbHOMY KaHAJIaM BOCTIPHSITHE.

44



C [myxwue. CrniocoOBH3yabHO-KUHECTETUIECKNE, TPEAToaraoye nepeaady u BOCIIPHATHE

HapyLIEHUSM [BOCIPUSITHS yaeOHOI nH(OpManuK IpH OMOIIHN 3PEHHS U OCA3aHHUS.

U cIyXxa MHQOPMALIUH: IMoryT HWCHONB30BaTbCs MpPU YCIOBHH, 4YTO ayAuanbHas WHQOpMAaIus
BpUTEIHHO- OyzeT amanTHpoBaHa AJIS JIUI C HAPYLICHUSIMHU CITyXa:
ocs3aTeNIbHBIN ayIu0-BU3yaJlbHbIE,  OCHOBAaHHbIE  Ha  IPEJACTaBICHHE  y4eOHOH
Cnabocnslnamye.  [MHGOpPMANWH, MPH KOTOPBIX 3aJCHCTBOBAHO 3PUTEIBHOE M CIyXOBOE
Crioco® BOCTIPHSITHABOCIIPUATUE;
MHQOPMAIIH: ay1aJbHO-KMHECTETUUECKUE, IpeaycMaTpUBAIOLINE HOCTYIUIEHHUE
3pUTeIbHO- yaeOHO nH(OpMauK TOCPEICTBOM CITyXa M OCSA3aHMUS;
0CsA3aTENbHO- ay10-BU3YyaJIbHO-KWHECTETHYECKHE, Oa3upyIoUIfecss Ha MpeACTaBICHUH
CITyXOBOI MHQOpPMAaIMK, KOTOpas TMOCTyMaeT IO 3pUTEIbHOMY, CIyXOBOMY U

0Cs3aTeJIbHOMY KaHajlaM BOCIIPUATHE.

C Criocob — BHU3YaJIbHO-KMHECTETUYECKUE;

HApyLICHUSM [BOCHIPHUSTHS - ay/IMO-BH3YalIbHBIC;

11 OIIOPHO-  MH(OpMALHK: — ayIHAIIbHO-KUHECTECTUYECKUE;

ABUATATCIILHOT SPUTEIIEHO- — ay/In0-BU3yallbHO-KHHECTETHUECKHE.

0 ammapara  |ocsi3aTeNbHO-
CITyXOBOM

Tabmuma 7.2. — CriocoObl agantamnui 00pa3oBaTeIbHBIX PECYPCOB.
YcnoBHbIE 0003HAUEHUS:
«+» —o0pazoBaTenbHBIN pecypc, He TPEOYIOIIHI alanTallnH;

«ADy»

aJlanTHPOBAHHBIM (QopMaT K OCOOEHHOCTSIM NpueMa-nepeaadn

uHpopMaLun

obyvaronuxcsi mHBamMaoB W Jui, ¢ OB3 ¢opmar oOpazoBaTenpHOro pecypca, B TOM YHCIE C

HCIIOJIb30BAHUCM CIICHUATIBHBIX TCXHUYCCKUX CPCIACTB,
«AD»— anpTepHATHUBHBIN SKBUBAJICHT UCIIOJIB3yEMOro pecypca

Kareropuu O0pa3oBaTeJibHbIE pecypchl
00y4arouMxcs 1Mo DJ1eKTPOHHBIE IeuyaTHbIC
HO30.,10rudM MyJbTHMEN| TIpaguuecKue ayamo TEKCTOBbIE,
na 3J1eKTPOHHbIE
aHAJIOTH
neYaTHbIX
M3AAHUI
C napymenus|Crensle AD AD (mampumep, + AD AD (nampumep,
MU 3pEHHS cOo3J1aHHe (Hampumep, |MEUYaTHBIN MaTepHa,
MaTepuabHOU QyIAO OTIMCAHWE)  BBIMOTHCHHBINA
MOJENn peiibeHO-TOUCHHBIM
rpau4ecKoro wpudTom JI. Bpaiisst)
o0BekTa
(3Dmomenm)
CrnaboBuns AD AD + AD AdD
e
C napymenus|[ myxue AD + AD (Hanpumep, + +
MU CITyXa TEKCTOBOE
OTIMICaHUE,
TUTICPCCHIITKH)
Cnabocibii AD + AD + +
amme
C HapyIIeHUSIMH OTIOPHO- + + + + +
NTBUTATEIHHOTO armapara

Tabnuua 7.3. - @opMbI KOHTPOJIS U OLEHKH PE3yabTaToOB 00y4YeHus: HHBaIUA0B u jui ¢ OB3

Kareropun
odyvyarmuxcst
10 HO30JIOTHSIM

®opMa KOHTPOJISI ¥ OLIEeHKH Pe3yJIbTATOB 00y4YeHus!
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C napylmeHusMu | — yCTHasl MPOBEpKa: AMCKYCCUU, TPEHUHTH, KPYTJblEe CTOJNBI, COOECEeIOBaHMs, yCTHBIE
3peHUs KOJIJIOKBUYMBI U Jp.;

- C HCIHOJB30BaHUEM KOMIIbIOTEpa M creruansHoro I10: pabora ¢ 37I€KTPOHHBIMH
00pa30oBaTeNbHBIMH  pecypcaMH, TECTHpOBaHME, pedepaTsl, KypcOBBIE  IPOEKTHI,
IUCTAaHIIMOHHBIE (POPMBI, €CITH MO3BOJISIET OCTPOTA 3PEHUS -

rpaduueckue paboTHI U Ip.

C HapymeHusIMH | — MMChMEHHAsI TIPOBEpKa: KOHTPOJIbHBIE, Trpaduueckne pabOTHI, TECTUPOBAHHE,
ciyxa JIOMAIITHIE 3aJJaHusl, 3CCe, MUChbMEHHbIE KOJUIOKBUYMBI, OTYETHI U JIp.;

- C WCIONB30BaHWEM KoMmmbioTepa W crenuanbHoro [10: pabGota ¢ 3IeKTPOHHBIMHU
00pa3oBaTeIbHBIMU pEeCypcaMu, TECTUpOBaHUE, pedepaTsl,

KYpPCOBBIE ITPOEKTHI, rpaduuecKie padoThl, TMCTAHIIMOHHBIE (YOPMBI U JIp.

C HapymeHus M | — NIMCbMEHHAs IPOBEPKA, C UCIIOIB30BAHUEM CIIELIMAIIBHBIX TEXHUYECKUX
OTIOPHO- CpencTB (aIbTEPHATHBHBIX CPECTBA BBO/IA, YIPABICHUS KOMIIBIOTEPOM H Jp.):
JIBUTATEIBHOTO  |KOHTPOJIbHBIC, Tpaduieckre padoThl, TECTUPOBAHKE, JOMAIITHUE 3a/IaHUs, 3CCE,
ammapara MMCHEMEHHBIE KOJUIOKBUYMBI, OTYETHI U JIP.;

- YCTHas MPOBEPKA, C NCTIOIB30BAHUEM CIEIHATFHBIX TEXHHUECKUX CPEICTB
(cpencTB KOMMYHHUKAIIHIA): TUCKYCCUH, TPSHUHTH, KPYTIIbIC CTOJIBI,
co0eceT0BaHMsl, YCTHBIE KOJUTOKBUYMBI H Jp.;

- C WCTIONIb30BaHNEM KOMITbIoTepa 1 cnenuaibHoro [10 (ampTepHaTHBHBIX
CPEJCTB BBOJIA ¥ YIIPABJICHHUS KOMITBIOTEPOM H JIp.): paboTa ¢ DIIEKTPOHHBIMH
00pa3oBaTeIbHBIMU PECYpCcaMu, TECTUPOBAHUE, pedepaThl, KypcOBbIC MPOCKTHI,
I'paduueckre paboThI, TUCTAHIIMOHHBIE (POPMBI - TIPEAMTOYTHTEITLHEE
00yJaroIIMUMCsl, OTPAHHYCHHBIM B MEPEABIKEHUH U JIP.

7.1. 3AJAHUSA JJISA TEKYIIETI'O KOHTPOJISA 1JIs1 UHBAJINIOB U JIMI
C O'PAHUYEHHbBIMU BO3MOKHOCTSAMHU

Texymuii KOHTPOJIb W MPOMEXKYTOUHAS aTTecTalus oOydaronuxcss wHBaMHAOB U juil ¢ OB3
OCYHICCTBIIACTCA C HUCHOJIB30BAHUCM OLCHOYHBIX CPCACTB, aAAlITUPOBAHHBLIX K OrpaHUYCHUAM HUX
3I0pPOBbSl M BOCHPUATUS HHPOpPMAIMH, B TOM YHCJIE C UCIOJIb30BAaHUEM CIIEHHUATbHBIX TEXHUYECKUX
CPEICTB.

Texymuit KOHTPOJIb YCTIEBAEMOCTH ISl 0Oyuaromuxcs uHBaIuAoB U juil ¢ OB3 HampaBien Ha
CBOEBPEMEHHOE BBISBIICHUE 3aTPyJHEHMH M OTCTaBaHUS B OOYyYEHMHM W BHECEHUS KOPPEKTHBOB B
yueOHYI0 JAesTeNbHOCTh. BO3MOXKHO OCYIIECTBIEHHE BXOJHOTO KOHTPOJISL JJisi ONpPENENICHUS €ro
CIOCOOHOCTEH, 0COOEHHOCTEH BOCTIPUSATHS M TOTOBHOCTH K OCBOCHHIO Y4EeOHOTO MaTepuaia.

7.2. 3AJIAHMSA JJIS1 MTPOMEXYTOYHOM ATTECTAIIMU J1JIsI UHBAJIUJIOB M JINII C
OI'’PAHUYEHHBIMHA BO3MOXHOCTSIMHA
dopMa  NPOMEKYTOYHOM  aTTECTAMU  YCTAaHABIUBACTCA C  y4E€TOM  HHIUMBHUIYAJIbHBIX
MCUXO0(PU3NIECKIX 0COOEHHOCTEH (YCTHO, TUCBMEHHO Ha Oymare, MMCbMEHHO Ha KOMIBIOTEpE, B opMme
TECTUPOBaHUS U T.I.). Ilpu HEOOXOAMMOCTH OO0YYAIOIIUMCS MPEIOCTABISIETCS TOTIOJIHUTEIFHOE BpEeMs
JUT TIOATOTOBKM OTBeTa. [IpoMeXyTo4Has arrecTamus, NP HEOOXOAUMOCTH, MOXET IPOBOJUTHCS B
HECKOJIBKO 3TamnoB. {1 3TOro peKOMEeHIyeTCsl UCIOIb30BaTh PYOEKHBIN KOHTPOJb, KOTOPBIN SBISETCS
KOHTPOJbHOH  TOYKOM TIO  3aBEpUICHUIO  HM3YYCHHs  pasfelia WIM  TEeMbl  JAUCIUILINHBL,
MCKIUCHUILIMHAPHOTO KYypCa, MNpPaKTUK MW €€ pasAcjioB C MOCJIbIO OICHHUBAHUA YPOBHSA OCBOCHUA
IpOTrpaMMHOTO MaTepuaia. DopMbI U CPOK MPOBEACHUS PYOEKHOTO KOHTPOJISI OTPEACIISIFOTCS
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	1. ПЕРЕЧЕНЬ КОМПЕТЕНЦИЙ И ЭТАПЫ ИХ ФОРМИРОВАНИЯ В ПРОЦЕССЕ ОСВОЕНИЯ ДИСЦИПЛИНЫ
	1. Рабочей программой дисциплины (модуля) предусмотрено формирование следующих компетенций:
	2. СТРУКТУРА ФОС ПО ДИСЦИПЛИНЕ
	3. ПОКАЗАТЕЛИ И КРИТЕРИИ ОЦЕНКИ КОМПЕТЕНЦИЙ
	4. ШКАЛА ОЦЕНИВАНИЯ РЕЗУЛЬТАТА
	5. ПЕРЕЧЕНЬ ЗАДАНИЙ ПО ДИСЦИПЛИНЕ
	5.1. ЗАДАНИЯ ДЛЯ ТЕКУЩЕГО КОНТРОЛЯ:
	5.2 КОНТРОЛЬНЫЕ ВОПРОСЫ ДЛЯ ТЕКУЩЕЙ АТТЕСТАЦИИ ОБУЧАЮЩИХСЯ
	Методические рекомендации:
	контрольная точка - в форме теста (письменная).
	Контрольная точка - в форме контрольной работы (письменная).
	Аттестационная контрольная работа №1 (типовая)
	1.Choose the best phrase for a formal letter.
	1.Complete the phrase: “___ Sir or Madam, …”
	2.Complete the phrase: “To Whom It May ___.”
	3.Complete the phrase: “Looking forward to your ___.”
	4.The abbreviation FYI stand for:
	5.Choose the most formal word:
	6.If you send a paper letter and some additional document, you ___ them.
	7.In emailing the abbreviation “cc” means:
	8.Complete the phrase: “If you have any questions, do not ___ to contact us.”
	9.Complete the sentence to make it formal: “___ your price list.”
	10.Complete the phrase: “I’d like to ___ for any inconvenience caused.”
	11.Complete the phrase: “I’d like to ___ about the vacant positions at this branch.”
	12.If there is a delay, you write: “Your request is being ___.”
	13.Complete the phrase: “I wish to ___ my appreciation for all your efforts...”
	14.Complete the phrase: “I am sorry, but I cannot be of ___ to you in this matter.”
	15.Complete the phrase: “We ___ask you to send us...”
	16.Complete the phrase: “We are not happy ___ the terms you suggested.”
	17.Complete the phrase: “We ___ deny you permission to ...”
	18.Complete the phrase: “If you can guarantee ___ delivery and can quote really ___ prices we may be able to place an order with you.”
	19.If you write “Does the idea appeal to you?”, you ask
	20.Complete the phrase: “If you require any ___ information we shall be happy to let you have this, ___.”
	2. Choose the right answer
	1. It would __________more sense to redesign the packaging.
	A. make B. have made C. A or B
	2. It would __________ more sense to have gone to the meeting.
	A. make B. have made C. A or B
	3. __________ through the process many times before, I know exactly which steps to take.
	A. Going B. Having gone C. To go
	4. There's no need _________ a chief marketing officer.
	A. to hire B. hire C. hiring
	5. This seemingly easy task __________ us.
	A. has eluded B. had eluded C. A or B
	6. This seemingly easy task _________us until last week.
	A. has eluded B. had eluded C. A or B
	7. __________ a business is hard work.
	A. Starting B. To start C. Having started
	8. __________ three businesses myself, I know what I'm talking about.
	A. To start B. Starting C. Having started
	9. This is an opportunity __________ more directly with consumers.
	A. to connect B. connecting C. connect
	10. ___________ with consumers isn't easy.
	A. Connecting B. Connect C. To connect
	11. He expressed concern about some of the deals currently __________.
	A. take place B. taking place C. are taking place
	12. MasterCard __________ built its marketing around the theme, "There are some things money
	can't buy.
	A. B or C B. has built C. built
	13. If they __________ us earlier, we could have set up a meeting.
	A. contact B. had contacted C. have contacted
	14. I hadn't __________ the figures were so low.
	A. realized B. been realized C. been realizing
	15. Visa __________ Mastercard's main competitor.
	A. is being B. is C. A or B
	16. We're currently __________ that part of the contract.
	A. negotiated B. being negotiated C. negotiating
	17. That part of the contract is currently __________.
	A. negotiating B. negotiated C. being negotiated
	18. We successfully __________ the inclusion of that amendment.
	A. negotiated B. being negotiated C. negotiating
	19. The outcome __________ known until next week.
	A. will be B. won’t be C. A or B
	20. The outcome __________ known next week.
	A. will be B. won’t be C. A or B
	3). Business letter writing skills.
	Choose the correct item.
	1. Which of the following is a correct dateline for a business letter?
	A. August, 20, 1998
	B. Aug. 20, 1998
	C. August 20, 1998
	D. Aug. 20 1998
	2. The complimentary closing is...
	A. optional.
	B. placed one line below the last line of the body.
	C. positioned at the writer's discretion.
	D. placed two lines below the last line of the body.
	3. Editing involves checking a document for factual accuracy, logical flow, conciseness, and
	A. spelling.
	B. format errors.
	C. clarity and tone.
	D. grammar.
	4. The spacing after the date should be ..........
	A. quadruple space. B. a triple space.
	C. a single space. D. a double space.
	5. The enclosure notation represents ..........
	A. the typist’s name.
	B. that you have left out a part of the letter and need to mail them another letter.
	C. none of the above.
	D. that there is something else besides the letter included in the envelope.
	4). Business letter vocabulary.
	Choose the correct item
	1. I think it would be a good idea to ......... in your letter that you have worked in that type of
	business previously.
	A. describe
	B. mention
	C. show
	D. demonstrate
	2. You need to improve the ......... of this letter because one or two things are in the wrong place.
	A. description B. indication C. layout D. picture
	3. Before you put the letter in the envelope, make sure you ......... it in the right way.
	A. fold B. double C. treble D. hold
	4. If you want this letter to reach the bank tomorrow, you have no choice but to send it by .........
	mail.
	A. speed B. express C. excess D. fast
	5.When you are going to write an important letter like that, it is absolutely essential that you .........all the facts first.
	A. connect B. join C. deliver D. assemble
	6. When you read something you've written on the computer screen, it often looks all right although
	you should always ......... read it first.
	A. check B. prove C. proof D. proven
	7. I advise you to check ......... with a letter or a phone call if you intend to pay them a visit in order to save a wasted journey.
	A. previously B. prior C. ante D. beforehand
	8. Since that package contains valuable items, you must send it by ......... post.
	A. required B. resigned C. registered D. repeated
	9. Quite honestly I cannot trust this particular letter to be sent by post and so I am using the services of a ......... to deliver it for me.
	A. courier B. runner C. traveller D. carrier
	10. I'm sure that computer program you use creates a very good letter design but it's far too .........
	for me.
	A. Comprehensive B. complicated C. concentrated D. composite
	Аттестационная контрольная работа №2 (типовая)
	1). Choose the right answer
	1. It would __________more sense to redesign the packaging.
	A. make B. have made C. A or B
	2. It would __________ more sense to have gone to the meeting.
	A. make B. have made C. A or B
	3. __________ through the process many times before, I know exactly which steps to take.
	A. Going B. Having gone C. To go
	4. There's no need _________ a chief marketing officer.
	A. to hire B. hire C. hiring
	5. This seemingly easy task __________ us.
	A. has eluded B. had eluded C. A or B
	6. This seemingly easy task _________us until last week.
	A. has eluded B. had eluded C. A or B
	7. __________ a business is hard work.
	A. Starting B. To start C. Having started
	8. __________ three businesses myself, I know what I'm talking about.
	A. To start B. Starting C. Having started
	9. This is an opportunity __________ more directly with consumers.
	A. to connect B. connecting C. connect
	10. ___________ with consumers isn't easy.
	A. Connecting B. Connect C. To connect
	11. He expressed concern about some of the deals currently __________.
	A. take place B. taking place C. are taking place
	12. MasterCard __________ built its marketing around the theme, "There are some things money
	can't buy.
	A. B or C B. has built C. built
	13. If they __________ us earlier, we could have set up a meeting.
	A. contact B. had contacted C. have contacted
	14. I hadn't __________ the figures were so low.
	A. realized B. been realized C. been realizing
	15. Visa __________ Mastercard's main competitor.
	A. is being B. is C. A or B
	16. We're currently __________ that part of the contract.
	A. negotiated B. being negotiated C. negotiating
	17. That part of the contract is currently __________.
	A. negotiating B. negotiated C. being negotiated
	18. We successfully __________ the inclusion of that amendment.
	A. negotiated B. being negotiated C. negotiating
	19. The outcome __________ known until next week.
	A. will be B. won’t be C. A or B
	20. The outcome __________ known next week.
	A. will be B. won’t be C. A or B
	2). Graduate’s CV writing skills.
	1. On the fresher’s CV the most important factor is:
	A. The GPA and major achievements
	B. The match of skills to the job requirement
	C. The work history
	D. The way the information is presented on the CV
	2. What do you need to make an impressive CV?
	A. The use of highly intellectual words
	B. A very crisp presentation in bullet points using job-specific keywords
	C. An in-depth narrative of the achievements and experiences gathered
	D. A bright color paper to print your CV on
	3. You have no work experience. What other factor can this be replaced with to create a strong
	positive impact?
	A. Academic performance.
	B. Achievements in college extra-curricular activities
	C. Personal talents that can be translated into employable skills
	D. All the above
	4. A fresher’s CV should always mention the GPA in their CV.
	A. Only if the GPA is outstanding B. Always
	C. Never
	D. Only for the major subject
	5. Your education information should always include:
	A. The date of graduation and name and subject you majored
	B. The subject you majored in and GPA
	C. Complete list of major and minor subjects covered, college name
	D. Date of graduation, college name and full address
	6. What is the best way to present your past experience in the CV?
	A. Present it in chronological descending order, in bullet points
	B. Present it in descending chronological order, in the form of a paragraph
	C. Do not mention it, unless it is relevant to the job
	D. Present it in bullet points, but in ascending chronological order
	7. When you list your experience, what is the most important message that has to get across the
	employer?
	A. Your skills and expertise
	B. The designation and responsibilities you have taken up
	C. The company/department you have worked for
	D. Your achievement in each of the job/position
	8. A fresh graduate has little, if any work experience. Which is the best way to convince the
	employer that you do have the ability to handle the job?
	A. Project your soft skills as employable skills
	B. Mention all the projects that you have completed during your college days
	C. List all the paid and unpaid work you have done (which is relevant to the job)
	D. All the above
	9. What is the most critical factor in the CV of a fresh graduate?
	A. Employable skills
	B. GPA
	C. Relevant experience
	D. Style of presenting all the above
	10. You have received the coordinates of five top companies and you are excited about applying to all of them. To optimize your chances, you should:
	A. Immediately send your standard CV with a standard cover letter
	B. Write a customized cover letter for each organization, highlighting the match between your skills and the job requirement in max two paragraphs
	C. Send the CV without the cover letter – sometimes this distracts the employer
	D. Send your CV and cover letter printed on a bright colored paper which will all make your
	application stand out
	11. You are a fresh graduate and you want to apply for as many jobs as possible so you can start
	working at the earliest. You are aware that you need an impressive CV. What, in your opinion,
	makes the CV impressive at the first glance?
	A. A very crisp and focused objective
	B. A humorous graphic which will ask the employer to stop and take notice
	C. A professional summary which tells it all in five sentences tops
	D. All the above
	12. The first CV screening is done in just 10 seconds time. In order to ensure that your CV passes
	the test, you will need to:
	A. List your skills that match the job exactly
	B. List in descending chronological order your experience, tweaked to match the requirements of
	the job
	C. Highlight your academic and personal achievements
	D. All the above
	13. A fresher’s CV should always mention two references.
	A. True B. False.
	14. Your hobbies should always reflect proper coordination with the job you are applying for.
	A. True B. False
	15. It is advisable to list your voluntary work as experience in the CV.
	A. True B. False

	Аттестационная контрольная работа №3 (типовая)
	1. Тест на проверку навыков ведения деловых переговоров.
	1) Choose the right answer
	1. The two sides have not come to an agreement. They are still .......... .
	A. deadly B. successful C. deadlocked
	2. It is doubtful that the parties will come to an agreement. There is little hope of a .......... .
	A. changing B. breakthrough C. collaboration
	3. So, neither party is willing to .......... ? No. Neither one will make concessions.
	A. complement B. compromise C. retain
	4. There is .......... in our position = We have not changed our position.
	A. no change B. not a change C. no changing
	5. Negotiations are at an .......... . The parties are unable to come to an agreement.
	A. impact B. impart C. impasse
	6. When negotiations .......... , it means that they are continuing, but in an uncertain/difficult manner.
	A. falter B. fall C. fail
	7. When will this agreement .......... ? (=start/become valid/begin to operate)
	A. come into effect B. come to effect C. have an effect
	8. We hope to .......... an agreement by Friday.
	A. come B. restore C. reach
	9. The talks broke-down = The talks .......... .
	A. fell B. collapsed C. fell-down
	10. Both sides are hoping for a successful .......... . (= result)
	A. outcome B. outburst C. change
	2) Choose the right answer
	1. It took over five hours of negotiations for the parties to come to a _________.
	A. hostility B. consensus C. bottom-line
	2. It was a __________ decision to settle our differences out of court.
	A. mutual B. flexible C. victorious
	3. One __________ that always works is to ask your counterpart to speak first.
	A. bargain B. tension C. tactic
	4. We would have more __________ if we had some more recent statistics to use.
	A. haggling B. concession C. leverage
	5. They were __________ to our proposal until we made our last demand.
	A. tension B. resistance C. receptive
	6. We were __________ over prices all afternoon.
	A. haggling B. misleading C. dispute
	7. I wasn’t expecting our opponents to __________ so quickly.
	A. amplify B. counterproposal C. yield
	8. When I __________ the client about their promise they agreed to honour it.
	A. log-rolled B. entitled C. confronted
	9. If that is your only __________ I would be happy to concede.
	A. pressure B. objective C. cooperation
	10. Within ten minutes the negotiations had already ended in a __________ .
	A. bottom-line B. counterpart C. deadlock
	11. Nothing is more important than growing your customer or __________ base.
	A. client B. clientele C. clients
	12. What is another way of saying “to make more money”?
	A. to get revenue B. to increase revenue C. to obtain cash
	13. What does it mean “to close” a sale?
	A. to finalize a sale B. to fail C. to give up on a sale
	14. What do you call people who can potentially sell to?
	A. loads B. leaders C. leads
	15. What’s the term that describes the initial search for new sales leads?
	A. sales searching B. sales fishing C. sales prospecting
	16. I thought this time things were going to be better. Losing the contact was __________ to
	swallow.
	A. bottom line B. a bitter pill C. blow-by-blow
	17. We’ve lost the contract thanks to your incompetence. You really _________, didn’t you?
	A. blew it B. bottom line C. blue collar
	18. I’d be better off stopping my legal job and doing jobs for cash. The _________ is the only way to make money these days.
	A. blow-by-blow B. black economy C. bottom line
	19. The product didn’t work in the States. As they say there, it really ________ .
	A. bombed B. bottom line C. blow-by-blow
	20. However, the same product sold really well in England. As they say there, it __________ .
	A. blue collar B. back to the drawing board C. went like a bomb

	Контрольная работа № 4
	1. Прочитайте и передайте содержание текста.
	Employment
	Getting a job is a very hard period in the life of most people. Companies choose an employee from
	hundreds of candidates according to special rules, that's why there're special 'typical' factors,
	influencing on employer's choice. Among such factors are: age, sex, experience, family background
	and marital status, personality and references. If you're to go to an interview tomorrow, sleep well
	before it and don't forget your CV at home - is the basic rule. Moreover, there're some
	recommendations, which can help you, for example, to read annual report, or company newspaper
	of the company to show your understanding of the corporate strategy on the interview. What's
	more, you should choose corresponding dress code for the interview. Even such advices are to help
	you make a good impression; some companies don't want to hire a man, who follows every advice.
	To illustrate this, I can quote Artemiy Lebedev, the most famous Russian web-designer: "If you
	enclose a standard stupid resume, written by the rules of American bureaucracy, we would delete it immediately after receiving. If your CV is composed according to all rules, we wouldn't choose
	you, as we might think, that your profession is to acquire a job". After getting a job, you may have some unexpected troubles with boss, too: e.g. if you dye your hair or wear something not
	appropriate. The best solution of such situation is to ask a trade union for advice, which can always
	help you in your fight with an employer. Of course, if you affect company discipline not coming in time or working badly, your dismissal wouldn't be unfair. To conclude, I can say that it is
	sometimes hard not only to get a job, but also to work in the staff, and if you don't want to be laid
	off, you should follow company rules, it is a must.
	2) 2. Переведите предложения с русского на английский язык
	1. Пожалуйста, сообщите нам ваши требования как можно скорее.
	2. Благодарю вас за то, что нашли время и уделили мне внимание.
	3. Мы рады предложить вам следующее:
	4. Я с нетерпением жду встречи с вами, на которой мы обсудим все вопросы
	5. С нетерпением ждем продолжения нашего с вами сотрудничества.
	Контрольная работа № 5
	1. Прочитайте и передайте содержание текста.
	Business Trips
	Never before in the history of the world have businessmen traveled so much as they do today. It is not surprising because we are living in a world of growing international trade and expanding
	economic and technical cooperation. Fascinating though it is for tourist travelling, however, has
	become the most tiring of all the occupations for many businessmen and experts. Choosing a
	comfortable hotel to stay at is, therefore, a matter of some importance. There are plenty of good
	hotels, motels, and guest houses. Many developing countries, such as India, Egypt, Nigeria, etc
	have excellent hotels. Their numerous facilities include both: large and small cocktail barber's shops and conference halls, equipped with simultaneous, multilingual translation systems. There are parking areas which can accomodate a lot of cars. It m...
	for guests. People in the office help guests to book train or steamer tickets and rent a car. They are also ready to give all necessary information. Nowadays people who go on business mostly travel by air as it is the fastest means of travelling. Pass...
	2. Переведите предложения с русского на английский язык
	1.Если у вас появятся вопросы до указанного дня, пожалуйста, позвоните мне по номеру,
	2. Я с нетерпением жду от вас скорых известий.
	3. Пожалуйста, сообщите нам ваши требования как можно скорее.
	4. Мы уверяем вас, что ваш заказ будет немедленно обработан.
	5. Мы имели возможность увидеть вашу рекламу.
	Контрольная работа № 6
	1. Прочитайте и передайте содержание текста.
	My Work at the Foreign Trade Company
	I work as a manager at the “Star tour” company. It is Russian company which works on the
	business travel market. Two weeks ago I was sent by the administration of our company to London
	where I studied the English travel companies, their traditions, their marketing and management.
	Now my business trip is coming to the end and I want to share with you my impressions of English business world. First of all English businessmen are well known all over the world for their honesty and decency. If an Englishman gives you his word he w...
	During the last two weeks my working day was approximately the same. Early in the morning I
	took a taxi to my hosts’ headquarters, which is situated in the City – the business heart of London.
	First of all I usually asked my secretary if there were any letters for me. Then she gave me my
	correspondence and fresh newspapers and I followed to my office-room. There I studied all
	documents that had come for my name and wrote a short report about previous business day and
	then faxed it to my native company in Vladivostok. After that I went to the office-room to get tasks for the new day and ask some questions about their company, its history, traditions, clients, and so on. My usual job was meeting with potential clien...
	Englishmen, their psychology greatly. This business trip was a great chance for me and I hope I
	used this chance fully. Now I know a lot about Western business world, about travel business and
	this knowledge will, of course, help my in my future career.
	2. Переведите предложения с русского на английский язык
	1. С нетерпением ожидаем от вас известий.
	2. 3. Просим вас прислать нам ваш каталог.
	3. У меня есть тот опыт работы , который вам требуется (в вашем объявлении).
	4. Я очень признателен за ваше внимание.
	5. Эта должность очень хорошо подходит моему опыту работы / образованию
	Контрольная точка в форме коллоквиума (устная).
	Контрольная точка - в форме заданий (устная и письменная).
	
	 Answer these questions:
	 Stress is a natural part of living. Crossing a road, going to a party, driving a car, these are all stressful activities. We live in a fast-moving age, so we must learn how to relax properly. Here are some of the most common symptoms of stress: slee...
	 How do you deal with these problems? The average business person often has no time to sit down and think the answers over. But if you want to survive, you have to know how to cope with stress. So, here is a guide to reducing the level of stress in y...
	 At work, it's important to make lists of tasks that you need to complete during the day. Write down your thoughts and ideas on paper. Learn to say 'no' even to your boss, if you think that colleagues are unreasonable. And, finally, don't forget that...
	 Start this new action plan today and you'll find, within a surprisingly short time, that stress at work and at home is no longer the problem it was.
	 1. One way to keep fit is to ...........
	 2. High blood pressure and heart disease are .................
	 3. A good way to reduce stress at work is ....................
	 4. If you follow this new action plan, .........................
	Написать аннотацию к тексту. 1. Make a summary of the text (in writing). This idea that The Brothers Karamazov is a parable for Russia is explained by Dostoyevsky himself in the introductory note titled From the Author. This short two page note is suc...
	Выполнить реферирование текста. 2. Carry out a review of the text (orally). The British people are probably the greatest newspaper readers in the world. This explains the fact that there are quite a lot of editions of different kinds. Generally, all t...
	Высказывание по теме. 3. Speak on. Reading plays a very important role in the life of people. It educates a person, enriches his intellect. Books help to mould a person‟s character, from his moral values. Besides, books bring pleasure and delight. It‟...
	1. Переведите слова и словосочетания в скобках на русский язык.
	Воспользуйтесь словами из нижеследующего перечня:
	Изучает английский; работа; мастерство; служащий; общаться;
	телефон; клиенты, компания.
	Telephoning is one of the most challenging issues of any official’s (1. work).
	The ability to speak with partners and (2. clients) on the phone shows the efficiency and (3. professionalism) of any (4. clerk) and what is more important –the image of your (5. company). So, learning how to (6. communicate) well on the (7. telephone...
	and uses it at work.
	Правильные варианты ответа: 1. Работа; 2. Клиенты; 3. Мастерство; 4.Служащий; 5. Компания; 6. Общаться; 7. Телефон; 8. Изучает английский.
	2. Переведите слова и словосочетания в скобках на русский язык.
	Воспользуйтесь словами из нижеследующего перечня:
	Умственные способности; возможность, собеседование; личность,
	резюме, амбиции; работа; показывать.
	The employment (1. interview) is the most important event in the entire (2.job) search process. Your (3. resume) sets forth the facts about you; the interview
	presents you with the (4. opportunity) to bring your resume to life and to (5.demonstrate) your (6. intelligence), competence, (7. ambition) and (8. personality).
	Правильные варианты ответа: 1. Собеседование; 2. Работа; 3. Резюме;
	4. Возможность; 5. Показывать; 6. Умственные способности; 7. Амбиции; 8.Личность.
	3. Переведите слова и словосочетания в скобках на русский язык.
	Воспользуйтесь словами из нижеследующего перечня:
	Работа; резюме; сопроводительное письмо; компания; должность;
	письменные навыки; пример; предлагает.
	(1. A cover letter) is a short letter that introduces your (2. resume) to the (3.company) you are applying to 4. (work) for. Your cover letter states why you want
	to work for that company and why you would be good for the (5. position). It (6.
	offers) a 'quick overview' of why you should get the job. It also gives an (7.example) of your (8. writing ability) and attention to detail.
	Правильные варианты ответа: 1. Сопроводительное письмо; 2. Резюме;
	3. Компания; 4. Работа; 5. Должность; 6. Предлагает; 7. Пример; 8.Письменные навыки.
	4. Переведите слова и словосочетания в скобках на русский язык.
	Воспользуйтесь словами из нижеследующего перечня:
	Бронирование отеля; бизнес; организация поездки; поставщики;
	коммуникационные технологии; потребители; деловая поездка;
	путешествовать.
	Traveling is an essential part of any (1. business). Even with new (2.communication technology) business people have to (3. travel) much as it's particularly important to establish good face-to-face relations with partners, (4.suppliers) and (5. custo...
	Secretary of a Personal Assistant. (7. travel arrangements) involve booking tickets
	for a plane or train, transport to and from the airport, (8. booking accommodation),
	making appointments and arranging meetings.
	Правильные варианты ответа: 1. Бизнес; 2. Коммуникационные
	технологии; 3. Путешествовать; 4. Поставщики; 5. Потребители; 6. Деловая
	поездка; 7. Организация поездки; 8. Бронирование отеля.
	5. Переведите слова и словосочетания в скобках на русский язык.
	Воспользуйтесь словами из нижеследующего перечня:
	Условия; договор; соглашение; основания; суд; обязанности;
	стороны; права.
	The purpose of a (1. contract) is to establish the (2. agreement) that the (3.parties) have made and to fix their (4. rights) and (5. duties) in accordance with
	that agreement. (6. The courts) must enforce a valid contract as it is made, unless
	there are (7. grounds) that bar its enforcement. Statutes prescribe and restrict the
	(8. terms) of a contract where the general public is affected.
	Правильные варианты ответа: 1. Суд; 2. Соглашение; 3. Стороны; 4.Права; 5. Обязанности; 6. Суд; 7. Основания; 8. Условия.
	Темы письменных работ:
	По разделу 1Стилистические особенности речи в деловых целях.
	Специфика отдельных функциональных разновидностей языка делового общения.
	По разделу 2Стратегии планирования и подготовки (публичного) выступления в сфере делового общения.
	Критерии успешного публичного выступления в деловой коммуникации (по видам публичных выступлений).
	По разделу 3Анализ образца деловой журналистики. Перевод оригинального текста деловой направленности.
	По разделу 4Анализ графики, композиции и содержания отдельных разновидностей деловой документации (анализ образцов).
	Написание (создание) деловых писем (Business letters).
	Графическое оформление E-mail.
	Написание отчета (Report) по заданной ситуации.
	Написание резюме (CV/Resume).
	Написание мотивационных писем (Application letters).
	Написание благодарственных писем (Thank-you letters).
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